unnQyo

nisus:gudgnasia:udanssuinaiulagondoAnvis:auand
Natinal Conference on Vocational Education Innovation and Technology

NCVET

NMUTAKIJo

“v1ud99y Fuds:aug udanssuolFoANYN
la:wouurongw”

o

- - il = wl j/ = "‘I' .L_-"‘ B, '*—AI‘\. -~/
ANNOAANHNSSUINA: aﬁﬁm;’ﬁmwuw@uwﬁiuons\mm 20 NINARE e
e 4 N T = \ L - p

g

. B il - — ,"-‘!’é-{/ -~ ¢ -:.- — 1 — _— —
- }p‘!‘]gmﬂ‘]ﬂﬁusy 8937 JUA SIANUNVAUANIASUIASUINY@RNG,

ISBMN

masesmeas  STHOWIUN 18 - 20 IWVIYU 2565 tu TsvlsSUNINQIVOSAU 2.NINA

N ), \ \\ e



nsUsegivnsazuinnssumalulagendidnuseauna aegldnde “nuidy
AsUseRvg uinnssuentifnwiuasiane dn”

sewinetudl 18 — 20 e 2565

o lssusuginnesau Jamingiin

ISBN : 978-616-7919-42-3

I9vilag @adun1onTAN¥INIALA 2 93U UNINYIFBUTITNATIVUATUNS
dtinauduasuesugnandva antgeairnssudwingie uazantuimuirile
399U 21 Qifin

fuviaSausn ey 2565

<

AN LseuiaudnAnI s auudnioe duarensd enneminlvg
JUInAIaT 90110



13
YaI3uIEN1TEINTUNTNIIRNBINATE 2
nsuszradvINMsuazwinnssumalulagandafinen szauvid Unshnen 2564
(National Conference on Vocational Education Innovation and Technology)
“nsUsznaelaseny uianssudslssivgondafnewuaziannaiing

antunisendidnuinield 2 Wuantugaufnudnuindnuasimalulad Sedivehiivan
lun13dan1s@ne N15338 NISUINITIVING wasneyul3e Aads Tausssy lnglanizniside
antun fulsvisdualunaratiuayunsiite Maeunansed dnfinw uasyaansegwings dud
nstuiunsvatsuuane dedunisatduayuiusiavesanntus edtamsalfilunanisos
n1sUsziunuAINnIsAne sEauUsynns aasnaudunismeunsuasulnfne a3
aménvaiffvesantumseniifnunardiinnuauznssunsmsendidnuilunmeam

Tudd fuualddenisuszquivnisuazuinnssumaluladendadinw sedurd Tas
an1dun lasuanusindemeainesedis 4 wiheeu Wudinimsa fis unninerdeusisna
F19UATUNS drtinnuduasuasygiendvia antgaainnssudmiagiie uazanduimuiiile
w399 21 gufin nfeuts msUseydnins THudssUssnn sUuuy wesvdninasiitldnsgu
undu Tunuanifunisendadnuiniald 2 vindusdrededn nsdanuadsid agnoldifa
Ustlemiidannniadau veveunszanidin it 4 misnu anufnuludstn fidusznme
NENTU INEINS Wag un 9 dheftatuayulinissspdvnmadulufeanuiFeuiesnuszns

(WBAUNT NATIA)
HenngnsanIdumsanifinumaiale 2



A1
nsuszyadvinswaruinnssumalulagendifine seauwd Unisdnen 2564

Tunsdanuasadl Wuausiils serne an1iun15913@NwIN1AlE 2 S2uAU unInendsussa

a aa o o [y <

F1WUATUNS AinuELESILATYENARIYTE aN1RRANYNTINTWIANAR WavanTuNRuIHloussY
21 giin Tulonu msUseraidnniswazuinnssuwaluladon@ifing sedui@ Unsfinw 2564
ITngUsvasAiallanfausnanuiginisuauideluseduafmeuns

AUAINLINIIBINITVIUNIVINTG TN ARS8 UnAnwn Tdarusuluniswanlasy

[

BIRANUIINHANUITY

v

ANEEIANTITUTEYNIYINTT AT TASU0URUANMINENUIRNININTIN WagrdIeay

a

AtuayuN1IUTEYNIVING VOVBUANINGINTUTTEENAY HYI8A1anT19158 A9.9950 Narfe

AARAURUNAUDNAIUTTY §30TATNTIANIT HIU1T30UTEYNTVINTGT AMENTTUNITUAEL

ge X

o

n3enaal NduTwddAgylunsTaussrivinige

9

al

] [y 3
W dsanudnguseasanusenis

ey

[

ANZEINUUTEYUIYINTS

Wweu 2565



AU

d13U8Y

GUEIVY

nsuszradIvINsuazwinnssumalulagandafnen szauvid Unshnen 2564
nguIvINTVIaaiYa - 139wy

A001

A002

A003

A004

A005

A006

AOQ7

A008

A0Q9

A010

AO11

A012

NM1581929AUNINB1AVINTNULAUNLUUIUABNINTATS
N159AN13904159u51 Diamond CLiff Resort & Spa Tu
#01UN158489 Covid-19
msfnwauienelavesinvesdisrvnlveiidenlduinis
70991115 The Andaman kitchen 1595y Phuket Marriott
Resort and Spa Nai Yang Beach lagldudnnis 7 P
msAnuniadeiifinasensinauladenldusmsvesinveadion
yilnesolsaususoda giin 37 9asantunsallain-19
nsfnwmgAnssunaranufisnelavestinviesiienvilve
funlduznsvasmuguaniunsal COVID-19 vaslsausy oty
m51 L guie Jaan
msﬁﬂquaﬂﬁuu,azLLiqgﬂ%mﬁfﬂViaaLﬁawnlw8‘1’7@1
euvannsvswdaningifn
nsAnwdadelunisidenlduinisisausuy The Memory at
On On vastinvieafisrsinglugasaaiunisal Covid 19
Yaseidsmaronmsdenlduinmslsusuvestnvieadisrsalng
(nscifinw: Tsausu Tl Ed ginie)
nsAnwItadeauauUannfresntnaIulsawsy Blu
Monkey Hub Hotel Phuket lugaiunisal COVID - 19
msfinwipufisnelavesminaulsasumangiinldunaded
405W siolAsansiauguRtend
nsAnwwsegslalunisinauvesvesninnuiousures
159451 Andamantra Resort  and Villa Phuket
auanelavesinviesdisrvnlvedenlduinislsousy
werasuNIAnluttanIun1salladn-19
nsiRRARS ez Anyauianelavesayueanased
daLliauuunnNIgasUZNIA

STAYY MYIUNS

UAUNS f3na

Wanly Yuduns

6§ o a

WINSUE SAL

SATUE WIS
a al
3A57 NUANA
o L% L4
Sayanwal Aoy
Usee yyy
QH1 Yeydou

% a 3
99251 AWnY

9043131 dnAumas

giuay Yuwia

10

12

14

16

18

20

22

24



A013

A014
A015

A016

AO017

A018

A019

A020

A021

A022

A023

A024

A025

A026

AO27

A028

d15U8y (si9)

mMsWawde e Community Based Tourism Phuket
LWUU E - Book
nsannsruun1sdtevsesulalnededidnvsedng
myadenslideyaeimsuazieieshinuesiiu DEAN &
DELUCA Tnginumaluladl QR CODE
nsmuvsdedianvsetingd (E-book) Spa Knowledge

mMyannAeUssrduiusvedlsausy Qiinuseeviaeim
weualnesaudy nerumalulagaiensian
MsuIRnssLe it udmiuuuzhasue
Anuazanagluiesinlsawsusminangn Wi Qe
mMsUszendldinalulad QR code LilauurtuNLs
Tsausudyas Jaaguin
ANUTInelasaNdnd s luNg LI MRAYUYUN TN NULEUG
wn dashddmiaginlasueuiduveszdnlignaniian
WIWNLSIUTH JW Marriott Phuket Resort & Spa
nsafwuUnesinIsNIaNdeyaTIEUNITTIANNALe N
WoainUszdnTuvedlsswsuisys giie Saesn uwoud al wu
szuudidnvseiind
msfmuiulsiUssrduiudlsususesaniinds
NIRALIUNIEUoaUlatN I waInTULLITILAIY
wilsdedidnnsednd
sULUUMsAsERIM o lnTsaiuasAvesuitn Fends
nzfu $1dn Sminnszd neldaaunsalladn 19
sUnuuMsAsRuMvisndisaneluussmavesiinyesiien
geengnasaniun1sallain 19

MsusgaiaaU iileguan(Business Model) fuaunam
Fvdaguinluaomumsninsunsszuiaidolaialaia 19
LM TRRIINSYiBNdiBanUy New Normal %39
aounsain1sunsszunladn-19 ludmingiindie 6A Model
sUnuumsdsaRunsinaulaiumaien e stinviondien
913y Generation Y. ludwmingifin wasaaiunisallain-19
M8 TP’sYRAEs Model

AR WULA

ANTTY BUAITIO
U181 Aa1TH91

Ufunnsal auey
atlunng
33851 Smdl

YANT Funsyal

SUUAT ATNS

DWAAT WA

G RGRFY

6 a s
LQIBNNAY WIaUTTAYY

NFUNT ASTAWN

[

Q505 Lnnsn

q

a o
neeieIU 915U
Y

26

28
31

33

35

37

39

a1

43

a5

ar

49

51

55

57



d15U8y (si9)

LUINNNSRAUIANYAINYDITEUUVURITOUTZ NN D90 Y

A029
(Ineios) Tudwdngiin fae STO Model

AO30  WLATANSHALSZUUNISUSNSSIue N sn3sTand

A031  nagmdmsdeansmsnanesulatvesgsiaiiuevng fules 2
Fwdaguin lutasingeanisaissuinvendolada Covid - 19

AO32  WAMINTWAILNAMNINNITUTMTYIUT I
anunisalladn 19

A033  wumemsdanisemdaesnseuuviosuuuitinviea el
uwawieaiied fuaidn suneiles dmiagiin

A034  sUuuuMIRRILIUIEVTLeLdandinganisalladalalsi
2019

A035  uuMsMsTaLMEneInsMSvieaiieaema Saningiin

A036  FUMUUMSYiRaTEIesiEaaneassd (Gastronomy) dmin
Qfin nasanIuN1adladn-19 fenagns 4A

A037  JUMUUMSYiRTvesgeengvdsaniunsallain 19

A038  MIHAUIFURUUNTVIBUANNDTISYBIRIUIUT N AUAY
yamsvieaiien (TA) Siagiin Tuaaunisalladn 19

A039  LUINNNTWRIUITAAIILAIUNTORALANSNTNATUNITAAN
voumtinoihs Tuiiuiiiines Swmingiin aneldanunisal
a0 19 A8 AMPCS MODEL

ngudvunalulaglvii

BOO1  msasauazUszavsn ATy PG wuu H washudnansli

B002 s uazmUszAvSnmesesmTaTaguuiliounazainie
dheuas UV Turuauings

B003  afauarvuszAviamiadesdnliinduiuauaninaunosd
Youn3osuiuane

BOO4  misWamnuazmUsEAvSamedasdialnnseniundufion
AN ULEIDITRE

BOO5  MINRILILAEMIAMAINYATIARITE LTI LN TIEe -
L399

BOO6  msaLuazmUszavsnnlumasasathduliinguaseniing

BOO7  nmsasiuaznUszAnsningunsalvinanuagenanssueniing

LS9ge “ATuITgal”

NYdUA ASIUNS

U911 Hounad
PNSP wusAY

SN GRGER!

5UNNTA] AIBU

WAl vaund
NYIR Yeenge

A35MU ALN?

WNeSAANG 29usM
SUNQM LIED

L3

ANIYe] YUY

Unsnad wenuaITIY

o

MIANH UUAg

aunay 58AAUNNTY
5ANA NILATYNT

s

WA

59

61
63

66

68

70

72
74

76
78

80

83
85

87

89

91

93
95



d15U8y (si9)

B008  inYesmmrainnszudlwihaunivinueiunysyasd

BOO9  \nYessineyAiAndniucuUsEneUs DB WagMDB

BO10  nasswdssudmiumiauunneiainlwiiuuuliae

nguivnATana

C001  msWmuazvUsEAE I mYeLedoudaThdnuudy

C002  afauazmUssAvsnmvsnaiesmaliaiuwesinaign
Denuasaesdgnssiin

C003  msWRmLasUTEAVE A AT DaIAAR UL ULYEE ABS WUU
k)

C00d  mIadauasmUsEAvBnmvanATsEEIIUA 3EeIYe
covid -19 dMFUYAPPE YBIYUAINTNNITUINNEY

C005  msauarmUsEanEnmusssadanagladusiunUsyasd

C006  MsaavUsEansnmuesgunsaldnuanalafinfia

C007  adauasmuszAvsninwesgunsalimisulvanduvesida
ABLUNBULTA

C008  aunatesgaimluandmiuguy

C009  mstmunazesindeisluamugiamnsuuuin
J0INTYUBUALAIEY

010 msadudeiuilaudnnunufonennaiady

011 msmunetenfumituisfuazituiionine

012 msauedosihanuazeinldnsesenimanuadiy

C013  nsadasaladuniuauindn

C014  msasesaeud nfeunysean

015 msaugunsalinansvdedusneus

naudgnalulagansaumna

D001 edesmrainguazesdlueinie

D002 msﬁwmﬁwﬁumazﬁaﬁfwuazﬂﬂmﬁmﬁa

D003 wuudnassszuuAmIUAuMTvuaelud aeld
WUIAUAR [OT

D004  szuudanisienanseoulal

D005 msWauIukeUnARTusEUUNMIIRdlfiziuemMNS

D006  MsWAILIUKEUNAWRdUgIuTeYaITe

D007

A < v v v I3
SelivvyzaAuAITaN sl

An5uRa anduns
AN JUNTIA
BUTOBY 1Y

Uguns dousdy
N3Ny uju

M Funsny
(% L3 %
ausnyg wedyen

YIS JUNSTAU
WATT UINDY
AT LRYTDUNS

Una Wendng
NouNYsh nannse

YANIA VAIUNRIEN
nNoWaNIA ey
WBUNT AW

a v
wn3ealng Tnswi
1n55m AILeual
IV Lwsnaw

UTIATY Az9INIUA
algaidy 9w
Qela nsss

ARNIEYAY Lo
WS LUsuaiing
asfoyay Beuaenn
YIUUN AT

96
98
100

102
104

106

108

110
112
114

116
118

120
121
124
126
128
130

133
135
137

139
140
142
144



d15U8y (si9)

D008  msWanAedassLuuUfduiuanmndeuaiouss 360
83N INeNFeTIANWINAA

D009  MSHmUINABIIATINEEIDTEY

D010 na’aqL§BQﬁmiﬁaa%azﬁww§Uﬂ3U@mLLaz@LLamuLLawwﬁm%’u

D011 nsWaAuwUUlALenlud

D012 msieuAUledAvdnvesavmaluladasaumeaaidu
n1seTFnwInIAle 2

D013 nsWmuISEUU Smart Office

D014 msWawwenwAlaTuTerenmeslad

D015 yagunsalidesuauaimesSnlul

D016 vusuddtaeunmd luiuilsnszun

D017 msimuduuenwdiaduiunuuiding

D018 NIsHAIIAUWUULSISOULAASE d9a38Y

NF§UAYINTAANA

E001  nsWawdnduaivunyasy nsdlAnwinisldudsinlsdiues
Inaunuulsand

002 msdnwdademiensmanalumsindulateriumeasioni
voaffuilan anfuazmnieluuanauaud lwavsyuieu
NFAVNUNIUAT

F003  nmsdnwiandnuvaziiiUszasdvesmtinausefuufoanig
FheUIMIeILazLATIRLMNLNASTIUNTURTRLTeA
LSIUTUALNAAT NFANNUNIUAT

004 msAnwdadslumsdndulafunsioniiervesssunsuna
IngluwaAuuen nyawmuiiuas Tuerg3adinlng (New
normal)

E005  enuwiuvewuslaadeladunisusinalndeunsinansu
Aauvgdalnnen

E006  @Anwianuitanelavesusiaatunisuandnduivenss
finnes thuniznans Famiansed

E007  nmswmuussaiandnaUaenviey

F008  AnwingRnssumsidendendafurilavauiwesuszuns a.

U111 94399 2.n580

Hsnad gminsalney

1508 Shavle
USIUuns wan
Jsgme

Vel LR
gavuy legadiu

AN NINEIYRUS
Wedy Waa

w3 ledhe
WIASA LNYTNIA
Suns WaeY

W3 ozuHSs

519748 gAnN

s

In5718 Tanwus

AT V1Y
a 3 ¥
nuaing v

Jeyay AR

U3InS 91anumile

gl
146

148
150

152
154

156
157
159
161
163
165
168

170

172

174

176

178

180
182



EO09

EO10

EO11

E012

EO13

EO14

d15U8y (si9)

ﬁﬂwﬁwqaﬂswﬂ’liLﬁ@ﬂ%@ﬁLﬁUQ@LLﬁ]aﬁ'ﬂ%a (Key Cover By
ss) luwmsnnaiiios dminnsed
Anwamuiisnelavesuilnatnszeifausunilue
sunafleansed
Anvmginssumadentetmaliifioguninuesiuilae
(Healthy juice)
nsAnwdadelumsinduladenteduiaiesusziuainiy
AN
amufianelaetadudmusranmnenisaanndidnasenisiden
FoummurgrsanusTsusivesiulnmun (Ko Mok shop)
fiannEn Susiayimannniniiuid (CPO LIQUID SOAP)

4 < 7
ngue1asduazyAnanaly

FOO1
F002

FO03
FOO4

FO05

FO06
FOO7

FO08

FO09

FO10

JeuUTEURmUdladmsunsule
msfnwfuUslussuMaEsRnsaLUULIIR dm5unTs
muAuissTUUBUwAoiinvesasInd
Anwgumpdiuinveseiedinounuudomne
Anwnamzisddfeuiululsadoumedoeiadmludd
iendnieviinya

WARAeTE RN INSRanvalesduilaiiiuseldgyuTuos
faiu nsdlAnw FanmAasniuzunuidn
wIRndnanvalduasassAndnduedaUslaveiiioy
seRNUUUUTIIRAITLAT AN ST UUINATTILTDEN SEAY
ARt TeNilaveuNTEANgN SWT IRy nay
MR TUAGTYNYUT N ZAETBU AINZAETIBU 8.
MmNty 2.u315a
msﬁwmm%mﬁmmumL'%JazﬁaLU@%%LﬁaLﬁmgaﬁwaﬁamﬁa
gurunauuUsiUlasinisvhsuiiegnsiiulantn fanin
US4
NsaaemUsEavEAIeNaTUTENaUNSIEWIYINT
Uadtunana 2
Jadefitinarensidenanuivwesindnudse matedns
Jdndieisouselussdulszmatotnsinindugs Teld
wadansviumrilestoya

Tams wnayns
AFITIOL YPNYT
Flassas wading
L3

WY1 NISAY

nUATIU lneusenau

91w In15¢3
83589 a3l

1L Anlay
Y3188 d@oLiny

YYUID DUA
9 RV

N LANEITIU
a a A
DAY YSAT

AT 1YY

i)
183

185

187

189

190

192

195
196

197
198

200

202
204

206

208

210



d15U8y (si9)
v
FO11  nsadauagmuszansamedosiononUsenevludladoman  avdws ygmu 212
LU



nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
WaEWALNENTIN” 5erI9Tull 18 - 20 Wwiey 2565 o lsausuguinmesiu Jamdngiin

NGUIVINTTTIDANYT - 15915




nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
WaEWALNENTIN” 5erI9Tull 18 - 20 Wwiey 2565 o lsausuguinmesiu Jamdngiin

A001
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29415954 Diamond Cliff Resort & Spa Tugatun1saiyas Covid-19

Survey of the satisfaction of housekeeping staff towards the management measures of
Diamond Cliff Resort & Spa hotels during the Covid-19

sty vydums | e Jacesna | wavadaas Sunsums |
355931 MR 7 @A w3led ©
“infnwianundvinislsusy “01ansenidinw InendeerdiAnungiin aniunisendafinuinnald 2

unAnga
M3Adeiingusrasd(l) iedmasziuaufianelavominauusunusituiesnnsnisns

JIAn15ve9l5ausy Diamond Cliff Resort & Spa luaa1unisalas Covid-19 , (2) WowSeuiieuay
NanolavaandnIULNUNLIUIUABUIRTNITA1TIANI5VOILTILTH Diamond Cliff Resort & Spa Tu
an1un13aitg Covid-19 Tnsduunadadeiugiudiuyana nquussansiildlunisdne fe
Wi euuRunLT T avestswsa Diamond Clff Resort & Spa $1uau 40 au wasilefldlunis
AWy An wuvasUNY Treza1tun1sAnw Wneuliguigy 2564 — Wausuina 2564 JAT1Evilay
TUsunsudisagulusunsumeadiilodsaumans (SPSS) tn3asilensadd Idun (1) Arfevas (2) A1
Aziuuady (3) Andeauuannsg

NANISANYINUIT AUTINDTATINTNIULNUALIUIUADUINTNITNITIANITVDILTILT
Diamond Cliff Resort & Spa luanuni1salya Covid-19 lnsamsiuegluseauan (U = 3.83, 0 =
1.001) dlefiarsanseazdealunndiu wuiraufienelas 6 #u léun duanufoelaluanin
n5v191u |, Aruanuianelaludaies | druanuianelawi ousiuau | aruauianelaly
Adsdudye , mmuanuiisnelalunisdeAmeuuny wazauauianelalulenannunmii lay
mwamagﬂuasﬁumﬁy’wm
AdnAey: Auanela, N1sURURNY, winulsawsy

Abstract

The objectives of this research (1) were to survey the level of housekeeping staff's
satisfaction with the management measures of Diamond Cliff Resort & Spa hotels during the
Covid-19 situation, (2) to compare the satisfaction of housekeeping staff with the management
measures of Diamond Cliff Resort & Spa. Management of the Diamond Cliff Resort & Spa in the
Covid-19 situation classified by personal fundamentals. The population used in the study was

40 employees in the housekeeping department of Diamond Cliff Resort & Spa Hotel. The
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research instrument was a questionnaire. The study and research tool were created based on
concepts, theories, documents and literature related to behavior. and the satisfaction of the
housekeeping staff on the management measures of Diamond Cliff Resort & Spa in the situation
during Covid-19 were analyzed by Statistical Package for the Social Sciences package. The
statistical tools were (1) Objective Conformity Index (IOC) (2) Percentage Value (3) Mean Score
(4) Standard Deviation

The results of the study found that (1) most of the respondents were female. Age
between 31 - 40 years old with a high school education / vocational certificate. and duration
of work 6 - 10 years (2) The questionnaire on the satisfaction of housekeeping staff towards the
management measures of Diamond Cliff Resort & Spa in the situation during Covid- 19 overall
was at a high level (M = 3.83, O = 1.001) when considering details in all aspects It was found
that 6 aspects of satisfaction were satisfaction in working conditions, self satisfaction, coworker
satisfaction, supervisor satisfaction, and compensation satisfaction. and satisfaction in
advancement opportunities Overall, all are at a very high level.

Keywords : satisfaction, performance, hotel staff
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The Andaman kitchen 15454 Phuket Marriott Resort and Spa Nai Yang Beach
Taeldwannis 7 P
Satisfaction Study of Thai Tourists Choosing The Andaman kitchen Restaurant At Phuket
Marriott Resort and Spa Nai Yang Beach using the 7 P principle

QUALYS 3Na | sunge uvilng Tana vanuditay 2 935991 A91A 2
" in@nwaninnislss’ 0191587 Inendeerdidinnigiin  andunisendafinwinnald 2

UNANED

n93sundedl fngusrasdidie 1) mafinvianufianelavesinvioudisvninedidenlduinig
#9991115The Andaman kitchen 153153 Phuket Marriott Resort and Spa, Nai Yang Beach lagld
ndnms 7P Tneiiudeyaannguieestinvieaiisarilneiidenlduinisviesems The Andaman
kitchen 159153 Phuket Marriott Resort and Spa, Nai Yang Beach laglawannns 7P Tnauszansii
THlunisfine Idundnviondlessninesiuuisau 80 au gadulddiduninfununuteyadie
MUY TUYIUFDURAIAN W.A 2564 — LHIDUNNTIAN WA, 2565 adRLUN1TIATIET Toya AoadiAlde
wssauan leun Afosar Aade drudosuuiinsgiu anuilunisiiudeya Tsausu Phuket
Marriott Resort and Spa, Nai Yang Beach

nan1sanuiladefifinadennufianelavesinvieniisrvalnedidenldusnsvesemns The
Andaman kitchen 153us3 Phuket Marriott Resort and Spa Nai Yang Beach Ingld%dnnas 7P wus
gonidu 7 d1u Tiun Yadedundaduel Jadedusian Jadeduaniud Jadedunsduasums
mnann Jadedmuyaains dadesumsaauarinauednuazmamen uaztadedunszuiums e
AnwUaduluniusng 9 ¥99%0991%15 The Andaman kitchen 133153 Phuket Marriott Resort and
Spa, Nai Yang Beach wu31 Iaglunmsau eglusviuanuitanelaynn (X = 4.14, SD.= 0.75) Tolaupiugan
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Abstract

this research The objectives were to 1) study the satisfaction of Thai tourists who choose
to use the restaurant The Andaman kitchen, Phuket Marriott Resort and Spa, Nai Yang Beach
using the 7P principle; Data were collected from a sample of Thai tourists who chose to use
the restaurant The Andaman kitchen, Phuket Marriott Resort and Spa, Nai Yang Beach using the
principle. 7P. The population used in the study included 80 Thai tourists. October 2021 —
January 2022. The statistics for the data analysis were descriptive statistics, i.e. percentage,
mean, standard deviation.

The results of a study of factors affecting the satisfaction of Thai tourists who choose
to use the restaurant The Andaman kitchen at Phuket Marriott Resort and Spa Nai Yang Beach
by using the 7P principle are divided into 7 aspects, namely product factors. price
factor Location factor Marketing Promotion Factors Personnel factor Factors in creating and
presenting physical characteristics and process factors When studying the factors in various
aspects of The Andaman kitchen restaurant, Phuket Marriott Resort and Spa, Nai Yang Beach, it
was found that the overall satisfaction level was high (x_: 4.14, SD = 0.75). Research 1) should
study the factors affecting the service decision of Thai tourists towards hotels in other areas or
close to The Andaman kitchen restaurant of Phuket Marriott Resort and Spa,

Keywords: satisfaction factor, Thai tourists service selection.
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Abstract

The research subject (1) To study the factors affecting the decision of Thai tourists to
choose the services of Royal Phuket City Hotel during the Covid-19 situation. (2) To study the
behavior of Thai tourists affecting the decision to use the services of the Royal Phuket City
Hotel during the COVID-19 situation. And (3) to study the degree of Satisfaction of Thai tourists
affecting the decision to use the service of the Royal Phuket City Hotel during the Covid-19
situation. The population used in the study included Thai tourists who stayed at Royal Phuket
City Hotel by selecting a sample of 80 people, the tools used in the study were questionnaires,
the duration of the research from August 2021 to December 2021, statistical instruments
including 1) determination of the Objective Conformity Index (I0C), 2) 3% average score, and
4) standard deviation.

The results showed that (1) Factors affecting the decision to use the service of Thai
tourists are divided into 4 aspects, namely location, price, and product and marketing
promotion (2) The behavior of Thai tourists affecting the decision to use the service, it was
found that most of the respondents had never used the service. has the purpose of using the
service to relax There is a way to travel to use the service of the Royal Phuket City Hotel by
private car. and have all expenses in traveling to use the service (Average per time per person)
is 10,001-15,000 baht. and (3) The level of satisfaction of Thai tourists affects the decision to
use the service. Overall in all aspects, it was found that most of the respondents had a high

level of overall satisfaction (X = 4.49, SD = 0.60).
Keywords: decision, Royal Phuket City Hotel, COVID-19
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Abstract

The research subject 1) To study the service behavior of Thai tourists who came to use
the service during the COVID-19 situation at Anantara Mai Khao Phuket Villas, 2) To study the
satisfaction level of Thai tourists who came to use the service during the COVID-19 situation at
Anantara Mai Khao Phuket Villas. The study population was Thai tourists who came to use the
services during the COVID-19 situation control period of Anantara Mai Khao Phuket Villa Hotel.
Data were collected from 52 randomized sample groups. The research instrument was a

questionnaire. Research period August 2021 — December 2021 analyzed by the package
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program. The statistical tool: 1) Objective Conformity Index: IOC, 2) Percentage, 3) Mean Score,
4) Standard Deviation

The results showed that 1) Most of the respondents were female, aged 21-40 years old,
occupation of company employees. Monthly income 9,001-15,000 baht, most of them are
single, 2) The behavior of most tourists Get information on tourist attractions from the Internet.
come to relax travel by air Use an airplane as a means of travel. never been to travel and book
through tour companies, 3) satisfaction questionnaire of Thai tourists divided into 3 aspects:
facilities, prices and expenses and service personnel Overall, it's at a high level. When looking
at the details, it was found that it was at a high level in all three aspects.

Keywords : service usage behavior, satisfaction ,service quality
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Abstract

Objective of this research: 1. To study tourism behavior of Thai people visiting Promthep
Cape. Phuket Province 2. To study tourism incentives of Thai tourists visiting Promthep Cape 3.
Comparison of personal factors with the motivation of traveling to Phromthep Cape Data were
collected from 400 samples Non- probability sampling, incidentally. Specific Using
guestionnaires The variables of total motivation had a confidence factor of 0.6. the duration
of the research from August 2021 to December 2021, statistical instruments including 1)
determination of the Objective Conformity Index (I0C), 2) 3% average score, and 4) standard

deviation.

10



msUszgsivInsuazinnssunaluladendifinusedund aeldvite “9ide dwseivg uinnssuo®ifinm
wariauIe1Tn” seninetui 18 - 20 Wwie 2565 a lssusugiinwesau mingiin

The study found that Most of the sample were female than male. Most of them aged
20-30 years are tourists from the southern region. Have an education lower than a bachelor's
degree Work as a student / student Have income / month less than or equal to 15,000 baht.
Results of the motivation study showed that most of the sample subjects had a high level of
overall motivation. Is that the tourist attractions are clean With the beauty of the attractions It
is a natural tourist destination and has adequate tourist facilities such as parking, smoking spots,
toilets. Environmental improvements in tourist spots are available. Variety of attractions
Products and services have a reasonable price. In the field of food and beverage services are
hygienic. The reputation of the tourist attraction and information from the Internet Interest in
identity Culture and tradition Variety of souvenirs.

Keywords: Tourist behavior, Tourist motivations , Promthep Cape.
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Abstract

The research on factors affecting the choice of hotel service of The Memory at On On
Hotel among Thai tourists during the Covid-19 situation has the following objectives: 1.) to
study the factors in choosing The Memory at On On Hotel service. of Thai tourists during the
Covid-19 situation 2.) To study the factors of personal characteristics of Thai tourists in the area

Use the hotel service The Memory at On On, the situation of Covid-19 3.) to know the behavior
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of Choose to use The Memory at On On Hotel of Thai tourists during the situation Covid-19.
The samples used in the study were a group of Thai tourists who influenced the choice of The
Memory at On On Hotel of 80 Thai tourists during covid-19. Statistics that provide data analysis
include (1) percentage values(2), average scores (X) and (3) standard deviations (S.D.).

The results of the study found that (1) the majority of respondents were female, of 51
people, representing 63.75%, aged between 18-30 years, 37 people, representing 46.25 percent,
with marital status, 36 people, representing 45.00 percent, and There are 27 private business
people, representing 33.75%. (2) The satisfaction questionnaire of Thai tourists is divided into
4 aspects, namely products, prices, locations, and marketing promotions. Overall, it's at the
highest level. when considering the details found to be at the highest levelSuggestions: (1)
Discount room rates should be promoted and updated regularly. (2) There should be larger
signposts. (3) Good service staff, polite, friendly to customers. Overall considered good Instead,
a comment box should be added for guests to comment on. Keywords: Factor, Service,
Satisfaction

Keywords: Factor, Service, Satisfaction

13



nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
WaEWALNENTIN” 5erI9Tull 18 - 20 Wwiey 2565 o lsausuguinmesiu Jamdngiin

A007

Jasedidanasionsdenldusnsiswusuvasiinvisadfisavialng
(nydiAne: Tsausy By 1dd guim) !
Factors affecting the choice of hotel services among Thai tourists
(Case Study: Sino House Phuket Hotel)

Seyanual Awmeae ' 8301 Uu b 235351 ans1wd 2 Ainassas Uaduns 2
infnwanundvnislsusy’ennsdiving nendvandafinvigiie andunmserdidnmniels 2

UNANEa
av A o A ' & Y a o P =

153781509 Uadeufidanananiseaantdusnisisansuuesdnviewiensiibneg (nSalAnen
Tsausy Tl Ed guin) Bimguszasd (1) diefinwidsladvdinudszaunianisnainiifinasdenisidenld
Usnslsausy Glu d guie vestinvieadienyalne Jwdngie waz(2) iefnwanuduiussening
SNYUEN1IAIUYTEYINTAIEAS LW WA 818 813 51ela aatunin Mdinanenisidenlduing
T59us5y Blu L84 Qtﬁm Ya3tinyiownervlng fﬁ'wﬁ"mqlﬁm Tunms@nwdadeNiinasanisiaentdusnis
yostnvieaiierynlng nqudiegenldlunisfne Ae nguinieniessniive ilnasenisidenld
USN5159wsuTU 15E QLﬁ’m 79U 118 AU 1AT9LaNldlunsITe As wuUaDUANY WUUADIUANY LAY

o a a o = a =l 7 = v
528LAUNISANIUNITIVY LHBUAINIAN W.FA.2564 - LABUSUINAL W.A.2564 LagAnyIkazrasng
LA3090BNITITLAURLIAA NG LONAITUALITIUNTIUNNYITEINY 7P LaziIuUIEIINIANEATUDT
Y A Ao ' = Y a a v ¢ I a o &
Unvieufigiyilneniinasenisidenlduinslsausudlu nd g Jieseilaglusunsuduiagy
w3nadlonneadif laun (1) Areeaz (2) Aezwuuady (X) (3) Andesuuuinsgiu (S.0.)
= 1 1% | [ a < [ = |

HANSANINUT (1) gnaunuuasunudiulng Wumeawey Anllufesay 66.00 degsening
25-30 U Anvludesaz 42.00 dondngsiadius Andudesas 28.00 fiswldsatiou 10,001-20,000
U Asvu fowas 83.00 waziilan Andusesay 47.00 (2) WUUADUAINNISIADNITUS NS0
Hnvieaiienyilng wiseandu 7 anu Ao Jadesunansue Jatssiusinn Jadusuvinaiag Jads
AIUNTELEsENINSea1n Yadeauyaaing Jaduniunsasiauwasiilauadnuien1anien wias
Uaduaunszuiunis nudnegluanuiianelaseduuin Yaiaueiuy {Usznoun1saisAilans
N3EUIUN1SANNY MgItasiun1sliusnisuigna eanuan1sidenuiingusedadiulvgjaei
wnruveszuuseulal §usznaunisdndudesesnwuuiiinidnisanuasiiiluendnuallandu
aey ewinlignAnlmdeniivainviaty sudenisininiiviadeniniiatsay wasusenauns
mshiaudrdglunsiaundnaulaglidniseusuiazaine wesgiulunisliuinsiielngnen
wnauUserula
AadAgy : N1519U3n13 Sino House Phuket Hotel tinviosifienyialneg

14



msUszgsivInsuazinnssunaluladendifinusedund aeldvite “9ide dwseivg uinnssuo®ifinm
wariauIe1Tn” seninetui 18 - 20 Wwie 2565 a lssusugiinwesau mingiin

Abstract

Subject research Factors affecting the choice of hotel services among Thai tourists
(Case Study: Sino House Phuket Hotel) The objective (1) was to study the marketing mix factors
affecting the selection of Sino House hotels. Phuket of Thai tourists And (2) to study
the relationship between demographic characteristics such as gender, age, occupation, income,
and status that affect the choice of service at Sino House Phuket among Thai tourists. Phuket
Province In the study of factors affecting the choice of services of Thai tourists. The study
population is Thai tourists. The research period was August 2021 - December. The study in
2021 The research instrument was a questionnaire by studying and building a research tool
based on concepts, theories, documents and literature related to 7P and the demographic
aspects of Thai tourists at Affect the selection of service at Sino House Phuket, analyzed by a
package program. Statistical tools include (1) percentage value (2) mean score X (3) standard
deviation (S.D.).

The results of the study found that (1) Most of the respondents were male, 66.00% of
the respondents aged between 25-30 years or 42.00% had their own business occupation.
Representing 28.00 percent of income per month 10,001-20,000 baht or 83.00% and single,
47.00% (2) The questionnaire on the choice of services of Thai tourists is divided into 7 aspects:
product factor. Price factor Location factor Marketing promotion factor Personnel factors
Construction and presentation factors. Physical and process factors. It was found that the
satisfaction level was high. Recommmendation: Operators should take into account the various
processes. Related to providing services to customers As the results of the research show that
the majority of the sample book their accommodation online Businesses need to design
accommodation that is unique, beautiful, and has a wide variety of guest rooms to choose
from. Including the fact that the accommodation has beautiful scenery And entrepreneurs
should attach importance to employee development through training and building. Service
standards to give customers the impression

Keywords : Using the service , hotel , Thai tourists
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Abstract

The objectives of this research 1) to study the safety factors of hotel staff Blu Monkey
Hub Hotel Phuket in the situation of COVID-19. Population used for data collection of 30
people. The tools used for data collection were questionnaires, and statistics for data analysis.
are descriptive statistics such as percentage, mean, standard deviation.

The results showed that most of the employees who answered the questionnaire were
female, 63.33 percent In terms of age, most were in the range of 30 - 39 years, percent In terms

of status, it was found that most of the respondents had a boyfriend. Accounted for 60 percent
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of the work department found that most of the respondents were in the food and beverage
service department. and the housekeeping department, 33.33 percent As for the average
monthly income of the respondents, it was found that most of the respondents earned 15,000
- 20,000 baht

per month, 53.3 percent, other and the study found that most of the respondents had a level
of education Diploma/High Vocational Education 63.3 percent respectively. Employees of Blu
Monkey Hub Hotel Phuket had the highest level of overall safety in operation (U = 3.98, O =
0.81) when considering each aspect. It was found that the side with the highest mean was
Operational aspect (U = 4.27, 0 = 0.63) was followed by equipment and equipment (U =
3.90, 0 = 0.86), and the aspect with the lowest mean was environmental (U =3.78, 0 = 0.94.)
respectively

keyword : Coronavirus disease (COVID-19), Service, Safety
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Employee satisfaction study at Sala Phuket Mai Khao Beach Resort
to Phuket Sandbox Project
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Abstract

this research The objectives were to 1) study the satisfaction of employees of Sala
Phuket Mai Khao Beach Resort towards the Phuket Sandbox Project. The population used in
the study employees at Sala Phuket Mai Khao Beach Resort and the study sample consisted
of 73 employees at Sala Phuket Mai Khao Beach Resort. The researcher also collected data.
self During October 2021 - December 2021 statistics for data analysis are descriptive statistics
such as percentage, mean, standard deviation

The results of the study found that (1) Most of the respondents were female, aged 34-
40 and over, had a bachelor's degree or higher, were single, and most had income. 20,000-

30,000 baht (2) Employee satisfaction questionnaire at Sala Phuket Mai Khao Beach Resort per
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Phuket Sandbox project, divided into 3 areas: the COVID-19 epidemic Employee management
of the establishment and measures to control the COVID-19 epidemic Overall, it's at a high
level (X = 4.36, S.D. = 0.78). Suggestions from the research 1) Should study the satisfaction of
hotel staff towards the Phuket Sandbox project in other areas or areas close to Sala Phuket
Mai Khao Beach Resort; 2) should study about with the problems of the hotel staff towards
the Phuket Sandbox project in other areas or areas close to Sala Phuket Mai Khao Beach Resort

Keywords: satisfaction, hotel staff, Phuket Sandbox
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Andamantra Resort and Villa Phuket
Studying the motivation of the work of receptionistsOf
Andamantra Resort and Villa Phuket Hotel
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M348 1309 ussgalalunisiuvesveaniniudeusuveslsausy Andamantra Resort
and Villa Phuket fi¥ngUszasd (1) 1l ofnwiseauusegalavesmyniiuuinisdiuniinlseusy
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Abstract

Research on the motivation of receptionists at Andamantra Resort and Villa Phuket is
aimed at (1) to study the motivation level of frontline service staff at Andamantra Resort and
Villa Phuket by a demographic of 12 people, the duration of the research from August 2021 to
December 2021.The research instrument was a questionnaire by studying and creating research
tools based on theoretical concepts. Documents and literature related to the quality of
hospitality services Analyzed by Spss program. Statistical tools were (1) Analysis of Instrument
Conformity (I0C) (2) Percentage (3) Mean Score () (4) Standard Deviation (O).
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The results of the study found that (1) most of the staff respondents were female.
accounted for 58.3%, aged between 31-40 years, representing 66.7%, most were at the level
of diploma or vocational certificate, representing 50 percent, having average monthly income
of 15,000 - 20,000 baht, representing 75% and having Work experience at the current hotel
between 1 - 3 years, representing 50 percent (2) The overall staff satisfaction questionnaire for
the service quality of Andamantra Resort and Villa Phuket is at a high level (L = 3.83, O =
1.001). When considering the details in all aspects, it was found that satisfaction in all 6 areas
was Adequate and fair compensation, job advancement and security, social interaction at work,
job cognition, job participation and hotel engagement. Overall, all are at a very high level.

Keywords : satisfaction, performance, hotel staff
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Satisfaction Study of Thai Tourists Choosing The Surin Phuket Hotel
During the COVID-19 Situation
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Abstract

The research is objective. To study the satisfaction of Thai tourists in choosing the
services of The Surin Phuket Hotel. During the Covid-19 situation The population used in the
study was Thai tourists who used the services of The Surin Phuket Hotel. During the Covid-19
situation The research instrument was a questionnaire by randomly selecting a sample of 80
people for the duration of the research from October 2021 - December 2021. The statistical
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tools were as follows: of the objective (I0C) 2) the percentage, 3) the mean score, and 4) the
standard deviation.

The results of the study found that 1) Demographic data, it was found that the majority
of respondents were female, of 57 people, aged 21-30 years, having a career in private business,
earning more than 15,001 baht and having marital status. 2) Behavior of Thai tourists. towards
the decision to use The Surin Phuket Hotel During the Covid- 19 situation It was found that
most of the respondents were Thai tourists. The duration of stay is 3 nights. The room type
that is chosen is Standard Room. The selected room rate is 5,001-10,000 baht. Book a room on
the hotel website. and on average use the hotel 1-5 times per year. 3) The satisfaction of Thai
tourists who choose to use the services of The Surin Phuket Hotel. During the COVID-19
situation, it is divided into 5 aspects, namely, location, price, service staff / staff, and service
process. Facilities Overall in all aspects, it was found that most of the respondents were at a
very high level of satisfaction (X = 4.33, S.D. = 0.68).

Keywords : satisfaction, service, Thai tourists
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Product development and satisfaction study of portable
pelletized alcohol soap Kaffir lime recipe.
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Abstract

Product development and satisfaction study of portable pelletized alcohol soap
Kaffir lime recipe 1). To study the method of making a portable alcohol-based soap with kaffir
lime formula 2). To study the quality of a portable alcohol-based soap with kaffir lime formula
3). To study the satisfaction of users of compressed alcohol-based soap products Portable
tablets, kaffir lime formula 4). To bring local raw materials to benefit. 5). To increase the ease
of use of hand washing products It was collected from 3 experts and from a sample of 400
people. Analyze data using standard deviation statistics and finding the percentage. Each has a
period of preparation from July 2021 to January 2022. Location of the study, area, Mueang
District, Krabi Province.

Research from experts found that They were satisfied in both aspects. Overall, The
average was at the highest level (u = 4.77, O = 0.22). The side with the highest mean is Product
quality (p = 5.00, G = 0.00) followed by product characteristics (p = 4.53, G = 0. 32) The
research results of the sample found that Product features Overall, the mean was at the highest
level (X = 4.53, S.D. = 0.32). The side with the highest mean is Product smell (X= 5.00, S.D. =
0.00), followed by product size (X=4.67,5.D. =0.58) respectively, and the side with the lowest
mean was Product color ( X= 4.00, S.D. = 0.00) Product quality Overall, the average was at the
highest level ( X= 5.00, S.D. = 0.00) The side with the highest mean is lead to business
expansion (X= 5.00, S.D. = 0.00), followed by portability (X = 5.00, S.D. = 0.00).

Keyword : Tablet soap, Alcohol soap, Kaffir lime
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Abstract

The development tourism media community based tourism Phuket form E - book has
the following objectives 1) to develop tourism media community based tourism Phuket form
e-book 2) To study the quality of tourism media community based tourism Phuket form e-
book 3) To study the satisfaction of media users of community based tourism Phuket form E -
book
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The samples used in the research were 3 experts and 400 tourists in Phuket. The media
were community based tourism Phuket in the form of e-book and the user satisfaction
assessment form of the community based tourism phuket in the form of e-book. The statistics
used in the data analysis were percentage, mean, standard deviation. and one-way variance
analysis The preparation period is from July 2021 — December 2021. Target is Phuket

The results showed that most of the respondents were males more than females, aged
21-30 years, self-employed and the average monthly income was less than 25,000 baht the
most. Book as a whole had a high average (X = 4.38, SD = 0.82), When considering each 3
aspects, it was found that in terms of book format (X = 4.44, SD = 0.79), Characters and colors
(X = 4.30, SD = 0.85) in terms of book usage (X = 4.43, SD = 0.82 ) were at a high level.

Keywords : Tourism Media Community Based Tourism Phuket Form E - Book
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Abstract

The objectives of this research were 1) to develop an online food ordering system using
electronic media, 2) to determine the quality of an online food ordering system, and 3) to
study the satisfaction of using online food ordering services. Population used in the study 1)
Quality education, including 3 technology experts 2) A study of the satisfaction of using the
online food ordering system by electronic media, including service staff and customers who
use the online ordering system electronically at Shimmer beachfront restaurant. The sample
group used in the study consisted of 156 people. Online food ordering system application
through electronic media System Quality Assessment Form and satisfaction assessment form
online food ordering system application via electronic media The statistical values used were
percentage, mean, and standard deviation calculations. Data collection period from July 2021
to January 2022. The data collection location was Shimmer beachfront restaurant.

Quality finding results by experts of the development of online food ordering systems
by electronic media seeFormatting is easy to read and use ([l = 5.00, O = 0.00), font size, and
font format. Easy to read and beautiful (K = 5.00, O = 0.00), images and content are consistent
and descriptive (L = 4.33, 0 = 0.33) have a visualization speed. (L = 5.00, O = 0.00), the
contents of the data match the usage requirements (W = 4.67, O = 0.33). Prevent mistakes in
receiving food items from customers (U = 4.67, O = 0.33), reducing contact and intimacy. (Social
Distancing) (M = 4.67, O = 0.33) Convenient and easy to use(l = 4.67, O = 0.33), faster service (L = 4.67,
O = 0.33) can be ordered anytime, anywhere (L = 5.00, O = 0.00).

The results of the research study can be summarized as follows In terms of design and
formatting (Design), the speed of displaying images, characters and information (X= 4.44, SD =
0.68) formatting is easy to read and use (X= 4.43., SD = 0.58) Image and content are consistent
and meaningful (X= 4.40, SD = 0.67), font size and font style. Easy to read and beautiful (X=
4.26,S.D = 0.72) in terms of utilization and use. Reduce contact and closeness (Social Distancing
) (X= 4.62, SD = 0.63) Content content meets the needs of use (X= 4.55, SD = 0.59) Prevent

mistakes in receiving food items From customers (X= 4.35,SD = 0.75) Quiality, food can be
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ordered anywhere, anytime (X= 4.42, SD = 0.75) Convenient and easy to use (X= 4.40, SD =
0.60). Provides faster service (X= 4.37, SD = 0.69)
Keywords: Food Ordering System, Online, Electronic Media
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DEVELOPMENT OF FOOD AND BEVERAGE INFORMATION MEDIA FOR
DEAN & DELUCA VIA QR CODE TECHNOLOGY
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Abstract

The research aims to 1) study and develop QR codes used to provide food and beverage
information in dean & deluca stores. 2) study the quality of QR code usage used to provide
food and beverage information inside DEAN & DELUCA. 3) Study user satisfaction with DEAN &
DELUCA food and beverage information materials through QR CODE technology. The population
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used in the quality study included QR code quality determination experts used to provide food
and beverage information inside DEAN & DELUCA stores, and a sample of 30 customers in dean
& deluca stores. The research instrument is a questionnaire conducted in general use, statistical
data. Average Standard Deviation The data collection period is from July 2021 to January 2022.
Places to study the data include DEAN & DELUCA, Phuket.

The results showed that the quality of dean & deluca food and beverage information
materials through QR CODE technology in the image was very highly integrated ( L = 4.41 , O
= 0.45 ) When considering the field of use, the general application aspect has a very high level
of quality ( L= 4.46 , 0 = 0.62 ) in terms of data processing, the highest quality level ( 1L =
4.55 ,0 = 0.71 ) in the field of informational media design ( L = 4.22 , 0 = 0.84 ) And the
results of the satisfaction study showed that there was satisfaction with dean & deluca's food
and beverage information materials through gr code technology in the image as much as
possible (X=4.65,5.D =0.45).

Keyword: Dean and Deluca QR Code.
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Development Of Electronic Books (E-book) Spa Knowledge

Ufunnsal aueuetuana’ thiwes suuds | uazuied avanaes !
235951 AR
' infinw anvndrinistsausy
2 919715873 nuine1denanwiniin
andumsanTifinwniald 2

UNANED

3AnwIY 303 nMswmumiiidediannsednd (E-book) Spa Knowledge Tneilingusyase
1) W eWaumisdedidnnsednd (E-book) Spa Knowledge 2) Lﬁaﬁﬂm@mmwmiﬁwu’mﬁ@ﬁa
didnnseiind (E-book) Spa Knowledge 3) Lﬁaﬁﬂmm’mﬁqwﬂwmﬁﬁi%’wﬂﬁaaﬁﬂmaﬁﬂﬁ (E-
book) Spa Knowledge lagifusiusiudoyanniidsavigiunisviidanisdedidnnsednd (E-
book) $1uau 5 AU uazdeyaainngusiedrdlduiyanaiiluiienduegludmingiin $1uru 400 Ay
Tngldnsgusiegnauuutade stovnalunisdiiunsidodudifoudonau na. 2564 - ey
UATIAN W.A. 2565 Lﬂgaqﬁaﬁiﬁumﬁ%’aﬂivﬂa‘uc»’hEJLL‘U‘U'LJi“L:ﬁuﬂmmw‘lﬂam%mmmm%wu
U3“LmummwawaiwaamwmaaaLaﬂmauﬂa (E-book) Spa Knowledge aawi%ﬂummmww
foyauszneusny drfevas Anady dudssuuinnsgiu anuilumsane Ae Swingiin

NaN5ITnuIn nansUsziliugunwIngieanauesiidedidnnseting (E-book) Spa
Knowledge Auilovniiszduamanuniian wasnanisuszifiunnufianelaaingldndsde
dudnvsedind (E-book) Spa Knowledge snuanuilanalavesildniadedidnnsedind (E-book) Spa
Knowledge Tnedmuiion srumalulad wazaumeadadaufianelslusyduann st 3 du
AdAgy: vilsdedidnnsedng aun

Abstract

Research on The Development of E-book Spa Knowledge with the aim of 1) to develop
e-book Spa Knowledge 2) to study the quality of e-book development Spa Knowledge 3 to
study the satisfaction of people who use e-books Spa Knowledge. It collected data from five
e-bookmaking experts and data from the sample included individuals living in Phuket. 400
people using accidental sampling. The duration of the research will be conducted from August
2021 to January 2022. The research instruments include expert quality assessments and e-
books, Spa Knowledge, statistics used to analyze data, including percentages, averages,

standard deviations. The place to study is Phuket.
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The results showed that the results of the E-book Spa Knowledge expert quality
assessment of the content were the highest quality, and the satisfaction assessment from
people who used e-books, Spa Knowledge, E-book user satisfaction, Spa Knowledge.
Keywords: e-book, spa
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Media Development of Phuket Marriott Resort And spa Merlin
Beach Using QR code technology.
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Abstract

This research aims to 1) study and develop the public relations materials of Phuket
Marriott Treesor An Spa Merlin Beach using QR code technology, 2) study the quality of publicity
materials in informing promotional information on activities in Phuket Marriott Resort and spa
merlin beach, and 3) study the satisfaction of the public relations materials of Phuket Marriott
Tree Hotel an Spamerlin Beach. Using QR code technology. The population used in the study
included media quality experts and clients within Phuket Marriott Resort Anspa Merlin Beach.
The samples in the research were customers within phuket marriott resort Anspa Merlin Beach.
296 people.The research instrument is a satisfaction questionnaire, conducted in three areas:
design, content, presentation, data analysis using statistics. The Standard Deviation Average has
a data collection period from July 2021 to January 2022.

The results showed that the results of the quality of the media releases of Phuket
Marriott Treesor Anspa Merlin Beach Hotel were found to be the quality of the media. Using
QR code technology by experts in the picture included at the highest level (L = 4.68, O =
0.42), considering the overall generalization aspect of use, the overall generalization aspect is
the highest quality (M = 4.80, O = 0.27), the overall benefit of information systems is of very
high quality (L = 4.80, O = 0.30), Overall screen design is of high quality (W = 4.44, O = 0.26),
respectively. And the results of the assessment of the general information materials of Phuket
Marriott Resort Anspa Merlin Beach using QR code technology overall showed the highest level
of satisfaction (X = 4.55,5.D.= 0.42). When considering the field, the overall presentation
aspect was found to be the most satisfied level (X = 4.65,5.D.= 0.52). Overall content level is
the most satisfied (X = 4.52,5.D.= 0.54), overall design level is very satisfied (X=4.47,5.D.=0.43),
respectively.

Keywords : Public Relations Media, Phuket Marriott Resort , QR Code
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Abstract

This research aims 1) to create animations for introducing facilities in Ramada hotel
rooms. Plaza Chaofa Phuket 2) to find out the quality of animation applications for introducing
the facilities in ramada hotel rooms. Plaza Chaofa Phuket Plaza ChaoFa Phuket and 3) to study
the satisfaction of animated users for introducing ramada hotel room facilities. Plaza Chaofa

Phuket. Population used to store datal) 5 experts find the quality of animation by selecting
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specifically and 2) 30 ramada plaza hotel maid staff, chaofa phuket, research instruments,
quality tests and animation user satisfaction tests for introducing facilities in Ramada hotel
rooms. Research period August 2021 — January 2022, the method used to analyze the data.
Use ready-made programs to analyze averages and standard deviations.

Research has shown that the results of an animated quality test for recommending
facilities in Ramada hotel rooms are not available. Plaza Chaofa Phuket found that experts
assessed the quality by the most inclusive image and the satisfaction of animated users for
introducing ramada hotel room facilities. Plaza Chaofa Phuket, as inclusive as much as possible.

Keywords : animation room facilities
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Application of QR code technology to introduce schematics Bandara Villas Phuket
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Abstract

Application of QR code technology to introduce schematics Bandara Villas Phuket
Objectives 1) To study and develop the QR code to introduce the layout of the Bandara Villas
Phuket 2) To study the quality of using QR code to introduce the layout of the hotel. Bandara

Villas Phuket and 3) to study user satisfaction. QR code to recommend a floor plan of Bandara
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Villas Phuket, collecting data from experts to find innovative quality. The sample consisted of
120 guests staying at Bandara Villas Phuket. Research period 21 June 2021 — 17 January 2022.
The instrument used in the study was a satisfaction questionnaire using QR code technology
to suggest a map. Bandara Villas Phuket

The results of quality findings from experts found that the overall usage aspect was at
a high level (u=4.36, 0=0.18). Overall, it was at a high level ( u=4.20, 0 =0.00). It was at a high
level ( u=4.30, O =0.23).

The study found that the satisfaction of using QR code technology to suggest maps
Bandara Villas Phuket overall was at the highest level with average (X=4.57,5.D.= 0.06) Ata
high level (X=4.54,5.D.= 0.01)on the data processing side. The mean was at the highest level
(X=4.61 S.D.= 0.03) and communication design, data processing. The mean was at the highest
level (X=4.57 S.D.= 0.13)

Keywords: Map, Bandara Hotel, QR code
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JW Marriott Phuket Resort & Spa
Satisfaction with products in the Handmade Promthep Community Enterprises Group,
Rawai Phuket Province by giving as a souvenir to customers at JW Marriott Phuket Resort
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Abstract

This research aims to study product satisfaction in the Handmade Promthep Community
Enterprises Group, Rawai Sub-district, Phuket Province, by giving as a souvenir to customers
staying at JW Marriott Phuket Resort & collecting Data collection period from July 2021 - January
2022, places to study data, JW Marriott Phuket Resort & Spa

The results showed that respondents had the highest overall satisfaction. When
considered individually, it was found that 1) Product aspect had an average = 4.60 at the
highest level 2) Packaging had an average = 4.58 at the highest level 3) Feelings had an average
= 4.61 at the highest level and 4) In terms of marketing promotion, average = 4.63 is the highest
level. Content comments and suggestions should be carefully selected for quality products.
diversified have a novelty Interesting beauty products are available for sale.

Keywords: Products, Enterprises, Handmade
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Abstract

Research study The objectives of this research were 1) to create a form for filling in the
daily room cleaning report of the Woraburi Phuket Resort & Spa hotel via electronic system 2)
To study the quality of the Woraburi Phuket Resort & Spa Hotel Daily Cleaning Report Filling
Form via electronic system 3) To study the satisfaction of the assessors using the report filling
out form Daily room cleaning at Woraburi Phuket Resort & Spa via electronic system The data
were collected from 5 experts and 20 people from the population. It was a satisfaction
assessment form and the data were analyzed using statistical mean ([l)standard deviation (O)
In terms of data quality, which was at the highest level of satisfaction tatistical means (X)
Standard Deviation (S.D.) The preparation period is from July 2021 — December 2021. Target is
Woraburi Phuket Resort & Spa.

From the information that there is only in the year 2018, Superlative Critical y = 4.44
Superlative.

A study of the satisfaction of users of the Woraburi Phuket Resort & Spa Daily Cleaning
Report form filling in the electronic form for 3 aspects, it was found that the data rank was
accurate, y = 4.47. very satisfied level Form completeness (u = 4.42) Very satisfied level The
information is correct and complete (p = 4.26) The level of satisfaction is high. Practically
usable (p = 4.58) the highest level of satisfaction Ease of portability (u = 4.68) The most
satisfactory level Paper saving (u = 4.58) the highest satisfaction level.

Keywords : Form, Cleaning, Woraburi Phuket Resort & Spa
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Abstract

Research on the development of the Royal Phuket City Hotel Public Relations Website
with the following objectives: 1) To study and develop the Royal Phuket City Hotel Public
Relations Website 2) To study the quality of the Royal Phuket City Hotel Public Relations
Website 3) To study the satisfaction of customers who visited the Royal Phuket City Hotel
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Public Relations Website. How to study Use quantitative research methods The population
used in the study included web development quality specialists. The sample included 30
customers who visited the site, and the statistics used were to enumerate frequencies, find
percentages, averages, and standard deviations. The preparation period is from July 2021 to
December 2021. Royal Phuket City Hotel

The results showed that the website quality assessments of content experts were the
most satisfied (M = 4.56 and O = 0.167) The aspect of the image is very satisfied (K =4.24 and
O = 0.385), the accuracy is at the most satisfied level (L = 4.52 and O = 0.228) The program
and design aspects are at a very satisfied level (U =4.48 and O = 0.415) The side of the letter
is at the most satisfied level (UL =4.60 and O = 0.141). And the results of the survey of
satisfaction with the website showed that the content side was very satisfied (X=4.25 and S.D.=
0.364), the aspect of the image was very satisfied (X= 4.28 and S.D.= 0.560), the side of the
letter was very satisfied (X=4.35 and S.D.= 0.336)
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Developing English online lessons for housekeeping from Electronic book
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Abstract

This study on the development of English online lessons for housewives with electronic
books (e-books) has the objectives 1. To develop online English lessons for housewives with
electronic books (e-books). 2. To find the quality of development. English online lessons for
housewives using electronic books (e-book) 3. To study the satisfaction of English online lessons
for housewives with electronic books (e-books). E-book 3 people 2) Students of the Hotel
Department of Phuket Vocational College by using the sample group in the study 273 students

in the hotel department of Phuket Vocational College. The research instrument was an
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assessment. And the data were analyzed by using statistics, mean and standard deviation.
There is a period of preparation from July 2021 — December 2021. Place to study the data.
Student, Hotel Department, Phuket Vocational College

The results of finding the quality of e-books From experts, it was found that they were
satisfied in both aspects of content presentation. With mean (L =3.48, O.= 0.69) on online
lesson design.  With mean values (L = 3.57, 0. = 0.79). The results of the study on user
satisfaction of e-books from the sample group found that in all 3 aspects, the content
presentation with mean values (X =3.48,5.D.= 0.69) for online lesson design. With mean
values (X =3.57,5.D.= 0.79) in terms of learning satisfaction. With the mean (X =3.59,S.D.=
1.23)

Keywords : English online lessons Housekeeping Electronic book (e-book)
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Creative Tourism Promotion Model Of GR Rungtawan Co., LTD

Krabi In The Covid-19 Situation
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Abstract

Creative tourism promotion model of GR Rungtawan Co., LTD Krabi in the COVID-19
situation. with the purpose of studying find quality find efficiency and find the satisfaction of
tourists towards the creative tourism model. Study the model of creative tourism promotion.
as a guideline for developing tourism patterns and coping with changes in factors affecting

tourism under the situation of the epidemic of the COVID-19.The research tools were the
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quality questionnaire of experts. Expert Performance Questionnaire and a questionnaire on the
satisfaction of the sample group towards the creative tourism promotion model. by collecting
the sample data from 94 tourists by themselves. Period September 2021 - January 2022. The
statistics used in the analysis of the data were the index of conformity. Alpha Coefficient
Confidence, Statistics Percentage, Mean, and Standard Deviation.

Summary of the study It was found that the creative tourism promotion model must
consist of 4 parts 1. Motivation (X = 4.30 S.D.= 0.717) 2. marketing promotion 4’P (X = 4.28
S.D.= 0.746) 3.creative tourism 4’C (X = 4.28 S.D.= 0.751) uaz 4.Value (X = 4.31 S.D.= 0.734)
Efficiency is worth confidence = 0.952 Guidelines for utilizing research results The research can
be used as a model for teaching and learning materials about creative tourism and tourism
promotion models can be developed. Promote tourism in other areas.

Keyword : The tourism promotion model, Tourism, Creative tourism
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Tourism Promotion Model in Domestic Tourism for The Elderly Tourists
after The Covid-19 Situation
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Abstract
Tourism promotion model in Domestic tourism for the elderly tourists after the Covid-
19 situation with the objectives is (1) To create a tourism promotion model in Domestic tourism
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for the elderly tourists after the Covid- 19 situation; (2) To find the quality of the affects form
tourism promotion model in Domestic tourism for the elderly tourists after the Covid- 19
situation (3) To determine the effectiveness of Tourism promotion model in Domestic tourism
for the elderly tourists after the Covid-19 situation, and (4) To determine the satisfaction of the
model of domestic tourism promotion of elderly tourists after the Covid-19 situation. Promote
domestic tourism of elderly tourists after the Covid-19 situation by collecting data from a
sample of 100 people.

Summary of the study from the first objective that to create a tourism promotion model
in Domestic tourism for the elderly tourists after the Covid-19 situation are consisting of 4 part
as (1) Guidelines for tourism revitalization for elderly tourists 5R, (2) Marketing guidelines to
reach the needs of the elderly tourists 4C's, (3) Tourism Marketing Promotion Guidelines 7P's
and (5) Domestic Tourism Promotion Guidelines 10Go. From the second objective , it was found
that the quality of tourism promotion model in Domestic tourism for the elderly tourists after
the Covid-19 situation from experts with IOC = 0.94. From the third objective, it was found that
the effectiveness of tourism promotion model in Domestic tourism for the elderly tourists after
the Covid- 19 situation was found has a confidence = 0.68 And from the last objective, it was
found that the overall satisfaction of the model of domestic tourism promotion among elderly
tourists after the Covid-19 situation was at the highest level.

Keywords : Tourism promotion model, The elderly tourists, Tourism management
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Abstract

Due to the problem of the Covid-19 epidemic in Thailand, it is another country that has
been directly affected by Covid-19, especially the tourism industry that has been heavily
affected. causing many businesses to close, such as spa business The researcher therefore
studied Management Plan For Spa Business at Bang Tao District ,Phuket In Covid 19 situation
as a guideline for developing a spa business management model using the survey research
model The tools used in the research were 1 questionnaires and collecting data from all 1
sample groups The statistics used in the data analysis consisted of coefficient Mean and

Standard Deviation
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The results of the research found that in health spa business administration in Bang Tao
Subdistrict, Phuket Province In the situation of the outbreak of the COVID-19 virus, the
researcher has prepared a management plan. The model is called the PT Model From testing
the confidence coefficient of the PT Model, it was found that the confidence coefficient = 0.65
and to study the satisfaction of spa operators in Bang Tao Sub-District, Phuket Province, towards
the plans. Health spa business administration in Bang Tao Subdistrict Phuket Province In the
situation of the Covid-19 epidemic, the overall picture is at a high level ( X = 4.37,S.D. = 0.24)
Keywords : Management plan Spa for health Business Plan Model
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Abstract

In the situation of the covid- 19 epidemic It has a huge impact on tourism. Therefore,
the researcher began to study the guidelines in order to attract more tourists to use the service.
and most consistent with the current situation therefore saw such problems The objective is
to provide guidelines for the development of tourism in the New Normal during the Covid-19
epidemic situation. in Phuket with 6A MODEL to find quality, efficiency and satisfaction of New

Normal tourism development guidelines During the COVID-19 epidemic situation in Phuket with
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6A MODE by collecting data from a sample of 94 people, using a survey research and using the
study period from June 2021 - February 2022. The study site, travel agency in Phuket area. by

the statistics used and the percentage, standard deviation and alpha coefficient.

The results from the research revealed that the new normal tourism development
guidelines during the Covid-19 epidemic situation in Phuket with the 6A Model, consisting of 6
parts: Attractions, Amenities, Accessibility, Activities, Accommodation and Adjustment. The
experts agreed on the quality of the 6A MODEL Guidelines at the I0C = 0.96 level, the efficiency
of the 6A MODEL at the coefficient = 0.88, and the satisfaction of the tour operators with the
6A MODEL at the highest level (X= 4.75, SD. = 0.12)

Keywords: Tourism model, New Normal, 6A MODEL
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Factors That Influence Travel Decision-making Of Thai Generation Y Tourists After
Covid-19 With 7P’sYR4Es Model
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Abstract

Now, When the epidemic in Thailand has been controlled to a certain extent Department
stores are open for business as usual. able to operate Tourism behavior of tourists has changed
from the original. Both from health, safety, health, safety, increasing with the objective of

creating a model to promote travel decision making of Thai tourists Generation Y. in Phuket.
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After the Covid- 19 situation with 7P'sYR4Es Model to find quality to find efficiency and to find
satisfaction Three questionnaires were used by the tool and collected data from 3 sample
groups, consisting of the first group. 3 experts, group 2, experimental group, 30 people, group
3, 100 Thai tourists traveling to Phuket, which is a survey model research, study period June
2021 - February 2022. Study site, Rak Company. Sea Travel and Honeymoon Tour Phuket and

the statistics used in the study, percentage, mean, standard deviation and alpha coefficient.

The results showed that the 7P'sYR4Es Model must consist of the 7P'sYRAEs Model
consisting of 4 parts: marketing strategy (7P's) (X= 4.74 , SD = 0.19), behavior of Gen Y tourists
(X =4.77,SD. = 0.19) , Buyer Response (Response) (X=4.85,SD = 0.21) Part 4 Market Guidelines
in the New Generation of Tourist (4Es) (X= 4.80 , SD = 0.21) Based on research. This time, the
researcher has a suggestion that the study should be continued every year to know the change
in behavior and needs of tourists. They can also study other relevant factors such as comparing
the behavior of different tourists..

Keywords : Decision Support Generation Y by 7P'sYR4Es Model
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The Guideline of developing the penitential of local bus transportation system
(Phothong) in Phuket with STO Model
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Abstract
The Guideline of developing the penitential of local bus transportation system

(Phothong) in Phuket with STO Model. Have objective to prepare approaches for developing
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the penitential of local bus transportation system (Phothong) in Phuket by STO Model. To
determine the quality and the efficiency of Approaches for developing the penitential of local
bus transportation system (Phothong) in Phuket by STO Model. And find satisfaction from
personnel in department of transportation Phuket Provincial Administrative Organization
towards Approaches for developing the penitential of local bus transportation system
(Phothong) in Phuket by STO Model by collecting data from personnel in department of
transportation Phuket The Provincial Administrative Organization amount 50 people Summary
of the study from objective 1 found Approaches for developing the penitential of local bus
transportation system (Phothong) in Phuket inclusive 3 part: 1) SWOT Analysis 2) Strategy Tows
Matrix and part 3) Omotenashi service spirit Japanese style. of Approaches for developing the
penitential of local bus transportation system (Phothong) in Phuket by STO Model When
considering each item, It was found that 1) SWOT Analysis overall it’s at a high level ( X = 4.46,

S.D. = 0.42) 2) Strategy TOWS Matrix overall it’s at a high level ( X = 4.38,S.D. = 0.46) 3)
Omotenashi service spirit Japanese style overall it’s at a high level (X = 4.31, S.D. = 0.66)

Keywords : Potential Development, Local Bus, STO Model
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Guidelines For The Development Of Three Monkeys Restaurant Service System
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Abstract
Three Monkeys Restaurant It is a restaurant that serves both Thai tourists. and foreigners
There are many customers who come to use the service until the service system is reduced
and there is a problem in the service that is not thorough for those who use the service.
Therefore, there is a guideline for the development of the Three Monkeys restaurant service
system. to solve the service system problems in the Three Monkeys restaurant using the model
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in the survey research The research instruments were 3 questionnaires and 3 groups of sample
data. Group 1, 3 experts, Group 2, Experimental group (Restaurant, We cafe), 15 people. Group
3, sample group. (Tourists who came to use the Three Monkeys restaurant) of 100 people
during the study period June 2021 - February 2022 Place of research Three Monkeys Restaurant
The statistics used in the data analysis consisted of coefficients, mean and standard deviation.

The results of the research found that Three Monkey's restaurant service system
development guidelines consist of Customer Need, what the service recipient needs, Social
Value, the value delivered to the customer, Talent Management, employee management
guidelines. The experts agreed on the quality of the Three Monkeys restaurant service system
development guideline at the IOC level = 0.84. The Three Monkeys restaurant service system
development guideline efficiency was coefficient = 0.908 and the satisfaction of Tourists
towards the Three Monkeys restaurant service system development approach were at the
highest level. ( X = 4.66 , S.D. = 0.303 ) Suggestions from research on the development of the
Three Monkeys restaurant service system can add information or forms and can also be
developed in other services.

Keyword : Development Service Three Monkeys restaurant

62



nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
WaEWALNENTIN” 5erI9Tull 18 - 20 Wwiey 2565 o lsausuguinmesiu Jamdngiin

A031

nagnsn1saeanIN1snaIneaulaluasgsiadue s fuleg 2

[ % < 1 a 4 d’lj (4 .
WRINYLNA Tugas3nganisalssurnveadalasa Covid - 19
Online Marketing Communication Strategies of Restaurant Business

Kaneang2, Phuket Province During the Covid-19 pandemic crisis

nsedl msae’ And ydua’ wavagdl Sesie!
a6 2

w513 WAL inAadld aunaes’ wasiensiml Jusa®

[ =2

" inAnwanenivinisvieadies endeendafinwigiin aantunisentafinwinels 2

[

2 919159NU5 w1 8188 Td@nw1nne @antun1sentidnwniale 2

U

o/ [l

unAnga
fean1unsal 999 0U wie 15971 N3UTULUA suARTIALUY new normal n15U5 UMM
Y835503 UMY 00 IuﬂﬁLLf’ﬂsuﬁn;maamwuasawlﬁﬁaﬂaa Ruyuryulsunielugsng
g131N1991991UVINUNIUVBIEIN T IO Auee 2 Tmdngiin Tugisinganisalszuin
voudala§a Covid ~19 Sedavhnagnsnisdeansnisnanesulatuesgsiafiuemis fuies 2
Janingiia ’Lmﬁ'aﬁﬂqmmsaiizmmaal,%ah%’a Covid ~19 il aifudenansuazidunszuenideadn 1
Tumsteusznduiudlguszneugsia IeTimsuuasusuuuunsnedudsiugesmianisideans
nsnatneeulall lnenisuusglemns hdundadueiuuudnsagy nsuia@aemsuuugyyinia
P88n0gnafivinuiemivionusueimsliuiuning el u uasdinagmnin savddaia
awazetn danmduimusssnvosd uvesdaningidn lasldgduuulunisidodedina
miamaﬂsﬂumima fio uuvaouaw d1uu 3 el uas uteyanqueiege 1uIu 3 na
Usgnaunig ﬂaam 1 i orvgy $1uIu 3 AU naud 2 andfiunldusnisfiueims aniiou
Augsamomsiuiios Yminguia $1uau 20 au ngudl 3 gnénfiunlduinnsdueinis fues 2
Frtagufin S1uau 98 au szpzailunsAne Woullquieu 2564 - nuaiug 2565 anuiilunis
Audun1sive $1ueiwns dues 2 Smiagiin addnldlunisiinsesideya Uszneudae
Adulseans Ande uaradiudenuunnsgiu
waflli91nn15398 nudn nsdainagndnisdearsnisnaineeulavvesgiiafiuems
Aot 2 Fmingin Tugadinganisalszuinveadelifa Covid - 19 Usznoudae NAYNSNNITAAIN
Digital Marketing , Na & M8 11940150 @1A 7Ps Marketing mix Lagnagy N5 n13n150a10a IMC
JiT ervguiusieiuauamnagnsnisd saisnisnainoeulatvesgsAaiiuems fues 2
Famtaguin lutisinganisalszuinveadelada Covid —19 fisedu 10C = 0.988 UszAnsaimues
nagmsnsaeansnsmanneaulavesgsiaiue s fules 2 Smiagiin luridinganisalszuinves
Jola¥a Covid —19 fadutssAns = 0.812 uagarufiewolavosgndiiiTnenagnsnisdeans

63



msUszgsivInsuazinnssunaluladendifinusedund aeldvite “9ide dwseivg uinnssuo®ifinm
wariauIe1Tn” seninetui 18 - 20 Wwie 2565 a lssusugiinwesau mingiin

nsnanoeulativesgsiaduemnsiues 2 fwiagiin luradinganisalssuinveadelafa Covid -
19 Tunwsaueylusgdv uin (X= 4.47 ,5.D = 0.53) Totauouuzainnisisonagns
nsdeansmanaineaulativessfiadiueims fues 2 Smingiin Tutisinganisalssuinvonde
ha¥acovid - 19 awnsamhluldusglovilunmsyiliAanssud Whlaguilan deyadilsiuisamnse
senanduludnszdu {usznevgsiafedududosusuiainadominisindod oansuosnuies
Jlarosengsiauarlvidoyaiinafuomisesmu suvisadanmdnuwaliid ielhiAnanuuidede
nasnauinnsuendelulanesulatifisztisnszareinansluduilnalsogwii

Adnfey : nagnsnisieans manaaeeulatl gsRviue I 2

Abstract

With the current situation or known as the new normal lifestyle change, the adaptation
of the restaurant business to survive. to solve the problem of declining sales and revenue
Working capital within the business Employment rate of employees of Online Marketing
Communication Strategies of Restaurant Business Kaneang 2, Phuket Province During the Covid-
19 pandemic crisis, therefore creating an Online Marketing Communication Strategies of
Restaurant Business Kaneang 2, Phuket Province During the Covid- 19 pandemic crisis to be a
medium and a small mouthpiece in helping to publicize the business There has been a
change in the form of selling products through online marketing communication channels. by
food processing to be a finished product Vacuum sealing of food Helps to extend the shelf life
of food or preserve food for a longer time and still quality original taste Cleanliness is the local
culture of Phuket. using the model in the survey research. The research instruments were 3
questionnaires and 3 groups of sample data were collected, comprising group 1, 3 experts,
group 2, customers who come to use Lok Tian restaurant. local food center Phuket Province,
20 people, Group 3, customers who come to use the Restaurant Kaneang 2, Phuket Province,
98 people. Study period. June 2021 - February 2022 Place to conduct research, Restaurant
Kaneang 2, Phuket Province The statistics used in the data analysis consisted of Coefficients,

Mean, and Standard Deviation
The results from the research revealed that the preparation of Online Marketing
Communication Strategies of Restaurant Business Kaneang 2, Phuket Province During the Covid-
19 pandemic crisis consists of marketing strategies. Digital Marketing , 7Ps Marketing mix
marketing strategy and IMC marketing strategy Experts agree on the quality of the Online
Marketing Communication Strategies of Restaurant Business Kaneang 2, Phuket Province During
the Covid- 19 pandemic crisis at the level of IOC = 0.988, the efficiency of Online Marketing
Communication Strategies of Restaurant Business Kaneang 2, Phuket Province During the Covid-
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19pandemic crisis, the coefficient = 0.812 and customer satisfaction towards Online Marketing
Communication Strategies of Restaurant Business Kaneang 2, Phuket Province During the Covid-
19pandemic crisis, it was at a very high level (X = 4.47 ,S.D = 0.53) Recommendations from
research communication strategies. Online Marketing Communication Strategies of Restaurant
Business Kaneang 2, Phuket Province During the Covid- 19pandemic crisis can be used to bring
awareness. understand consumers Therefore, the information obtained. Take it to the next
level Business operators therefore need to adjust their own communication channels. to
expand their business and provide information about their food including creating a good image
to achieve credibility as well as word of mouth in the online world that will help spread the
news to consumers thoroughly

Keywords : Communication Strategies , Online Marketing , Restaurant Business Kaneang 2.
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Abstract
This paper present a guideline for preparing a paper to submit to the guidelines for
improving service quality and To study the guidelines and in order to find quality efficiency and
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to find satisfaction of the sample group towards the service quality improvement guidelines of
tour companies after the Covid- 19 situations an exploratory research by collecting data from
the sample Using a simple random sampling method, 80 people, 3 experts, and an
experimental group of 30 people during the period of June 2021 - Febuary 2022. The study
sites were tourism business establishments in Phuket. The statistics used in the data analysis
are: Conformity Index Using descriptive statistics to find percentages Mean and Standard
Deviation

Summary of the study results of the guideline for improving the service quality of tour
companies after the covid situation the total IOC value is 0.93. The confidence coefficient was
at 0.77. The satisfaction with the service quality improvement guidelines of the tour companies
after the Covid-19 situation was at the high level. which can bring the results of the study Used
to plan and implement in the service development of travel agencies after the Covid-19
situation.

Keywords : improving service quality, service, tour operators
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Guidelines For Managing Road Safety For Tourists In Tourist Attractions
Wichit Sub-District Muang District Phuket Province
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Abstract

Statistics of accidents in Phuket Province, there are accidents from tourists and people
inside. With the arrival of tourists, there will be more cars coming up to travel, as well as the
physical characteristics of high hills with curves, including carelessness and unfamiliarity with
the route of tourists, causing frequent accidents from exploring risky areas. with frequent
accidents The objectives of the study to study the guidelines for managing safety for tourists
on the road To study the quality of road safety management guidelines for tourists To study
the satisfaction of the stakeholders in the road traffic safety management approach by using
the tool as a questionnaire The tools used for the study consisted of: Issue 1. Quality
questionnaire towards the model of road safety management guidelines in Wichit Sub-district,
Vol. 2. The questionnaire on satisfaction with the form of road safety management approach
in Wichit Sub-district was a survey research during the period 27 June 2021 - 4 February 2022.
The study site of Wichit Sub-District tourist attraction and the study group were determined to
determine the sample group. From the Department of Highways, Wichit Sub-District
Municipality, 30 sets of tourists were processed statistically packaged programs. )Statistic
Package for the Social Science)

Summary of the study results and recommendations of studies in the tourist area of
Wichit Sub-District should apply the pattern and develop further in terms of safety to be able
to control or reduce accidents in tourist attractions in order to prepare willing to accept tourists
make tourists feel safe and create confidence for tourists when visiting tourist attractions in
Wichit Sub-District
Keywords : Management, Safety, Road
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Seaangel Company Development Model After Crisis Coronaviruses 2019
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Abstract

From the epidemic situation The impact of tourism is so much that many tour
companies and businesses will have to shut down, including Sea Angels, who have to adjust
their service model from tour services to pledges and travel food services. For the survival of
the business, the students saw the aforementioned problems and developed a model for the

development of Sea Angel Company after the 2019 Coronavirus Crisis with the objectives. To
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devise and study the Sea-Angel Company development model after the 2019 coronavirus crisis,
to determine the effectiveness of the Sea-Angel Company development model after the 2019
coronavirus crisis and the satisfaction of the model. Developing Sea Angel after the 2019
coronavirus crisis, using the tool as a questionnaire with 30 employees of a restaurant tour
company Sea Angel. The study was June 27, 2021 - February 4, 2022. Place of study, Sea Angel
Company. The statistics used are percentage mean standard deviation and alpha coefficient.

Summary of the study It was found that from the development model of Sea Angel
after the 2019 coronavirus crisis, there are aspects 1. Reach (access to customers), aspect 2.
Promotion (product promotion), aspect 3. Action (action). At 4 Accomplishment (success), it
was found that from the sample of C-Angel employees, satisfaction was at the highest level in
all 4 aspects (X=4.39, SD=0.516). The development of Sea Angels after the 2019 coronavirus
crisis should consider other factors. that affect the choice of restaurant for dinner by using
other variables such as customer relationship management brand value creation

Keywords: Development ,Seaangel Company, Coronaviruses 2019
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The study of tourism management in crises of Phuket
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Abstract

As a result of the problem of rapid tourism promotion, the consequences are negative
social, cultural and environmental impacts. Study the guidelines for the development of beach
tourism resources with the objective of Prepare guidelines for the development of beach tourism
resources Study the quality of beach tourism resource development guidelines Phuket Province

To study the effectiveness of beach tourism resource development guidelines Phuket Province
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and find satisfaction in the development of beach tourism resources Phuket Province By using
the tool as a questionnaire to collect data from a sample of the population in the community.
Phuket Province, 100 people is an exploratory research Study period 27 June 2021 - 4 February
2022. The statistics used in the study were percentage, mean, standard deviation. and coefficient

The results of the study found that The concept of environmental quality
development consists of 7 guidelines for developing beach tourism resources with
communities, 8 guidelines for the development, restoration and maintenance of
beach tourism resources, and 6 elements for beach tourism resource development
It was found that from collecting data from the community sample group, they had
the highest satisfaction in all 4 (x =4.78,S.D. = 0.43 ). In this study, it was beneficial
to the development of tourism resources. beach deals The topic of development
should be studied to obtain additional information on education such as safety.
Keywords: beach tourism development guidelines, community population, beach

tourism resources
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The Creative Food Tourism (Gastronomy) Project in Phuket after dire impact
That Covid-19 By The 4A’s of Marketing

Synsal duana’ warinunnsal masning'
ws1d wAllsad” Auening wdnsena’ wavuiaaus guveUseiiv’
indnw maluladudin awininisvieaiioy nerdventidnwigiin
an1dunsentifinwniald 2
2 gransdiivinm anurivimsvieadioy nerdvertadnwigiin
an1dunsentifinwiniald 2

UNAnRge

PnanuEninsungsrunvead sliialaie-19 dwanssvulsiianisinaiiierestugeamnss
msvieadienldUaianisiuiavaey Aamsvinseld meAnwRdliidaiudddapmananuasthunannli
AegUuuulpssmsgluuumsyvieaiisudemnsadnaassd (Gastronomy) Yaringuin ndsaaunisallaia-19
shenagms oA TaeliTngusvasd edavhauuy Anvnanmuazesimelavesguuuy Taadunsidods
1970 Miedoslafiunuuasuanu $1uu 2 ety Aeuvuasununmawdmiudieimay $1uau 3 vinu way
wuuAsun A sfiaeladmiunduditosns Ae fussneunuasminnuiuenIandiey waysumidulng
1w 30 AU SreaA Tquien 2564 — NuATLS 2565 aouitunsAneAde Wl Suennsandieuas
Srnownsuidning uazadanldlunsieseideya e msdnuedvlauaenndes uazmsldaanige
yssannmAnYesas AnAsuazd BB

wai s nnn 53 Femuin 13 samnauiuseiuguninesguuuunsviead pre g e eassd

(Gastronomy) dainqifin vid sanumsalleie-19 saenagms 4A 7l sv I0C=0917 wazAaiimelaves
fussneunsuasminaui e vsanifisuse vl uldsoguuuunavioniiondsennadsassd
930 A9 MidsEanunsallain-19 Iuizéﬁ’wmﬁqﬂ (X = 4.79,S.D. = 0.400) UDEUBLULAIINNNTINY AILNA
gy A aunsothgUwuui WUl U L wemnanine Tnewsiasdssunvenausuiasunag s viedenld
nzUELTvNyaR U e nslumsmIaaTe e
ARy : 1a3aledn19 granvnssumsvieaiion Suetmsviasels

Abstract
From the situation of the epidemic of the Covid-19 virus As a result, various businesses related

to the tourism industry were temporarily closed. Including accommodation, restaurants, and other
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businesses. Our the approach was to leverage the 4A’s of Marketing to develop a model centered
around creative food tourism (Gastronomy) in Phuket, to reach our objective of boosting revenues
for impacted restaurants. After having piloted the program throughout Covid-19, we conducted a
postmortem quality study and satisfaction study in the format of a questionnaire that was by 30
participants, including entrepreneurs and staff at both Lok Tian and Mee Ton Pho restaurants. Which
is an survey research Period 19 June 2021 to 14 August 2021. The research sites were Lok Tian
Restaurant and Mee Ton Pho Restaurant. The statistic used to analyze the data was the computation
of the conformity index. and using descriptive statistics to find Percentage, Mean, and Standard
Deviation.

The results of this study show that the experts agree with The Creative Food Tourism
(Gastronomy) Project at the level of I0C=0.917 and the satisfaction of entrepreneurs and employees
of Lok Tian restaurant and Mee Ton Pho restaurant towards the creative food tourism model Phuket
Province After the Covid-19 situation At the highest level (X = 479, SD. = 0.400) Research
Recommendations With the 4A strategy, this model can be applied to restaurants. Each type may
modify the strategy. or select only portions that are appropriate for the restaurant in the restaurant's
marketing

Keywords : Covid 19 Tourism industry Restaurant lacking income
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Tourism patterns of the elderly after the Covid-19 situation
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Abstract

The tourism industry is an industry that creates happiness for the elderly, so every
country should promote and develop tourism industry for elderly tourists The objectives were
to study the tourism model of the elderly after the Covid-19 situation, to determine the

effectiveness of the tourism model of the elderly after the Covid- 19 situation, and to find the
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satisfaction of the elderly's tourism model after the Covid-19 situation. This is a survey research
by collecting data from 3 groups of samples comprising group 1 A simple randomization
method was used for 80 people, group 2, 3 experts, and group 3, experimental group, total of
30 people. Study period June 2021 — February 2022. The study sites were : Tourism business
establishments in Phuket The statistics used in the data analysis are: coefficient Mean and
Standard Deviation

The results of the study found that The experts agreed on the quality of the elderly's
post-COVID-19 tourism model at an IOC level of 0.92, the efficacy of the elderly's post-COVID19
tourism model was 0.92, and the agency satisfaction. Tourism business establishments affecting
the tourism pattern of the elderly after the Covid-19 situation is at the highest level. which can
bring the results of the study It can be used to plan tourism strategies and to adjust the
marketing plans of travel agencies after the Covid-19 situation.
Keywords : Tourism, Elderly, COVID 19
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Abstract

The purpose of Development of sales model for travel agency of Phuket in Covid 19
situation project were to form Buffet trip sales model for travel agencies in Covid 19 situation,
to find out the effectiveness and to find out satisfaction of Buffet trip sales model for travel
agencies in Covid 19 situation. The statistics used in the study were the alpha coefficient,

percentage, mean, and standard deviation by collecting data from a sample of 43 travel
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agencies. The preparation period is from June 2021 — February 2022. Target is travel agency of
Phuket.

These findings indicate that the effectiveness of Development of sales model for travel
agency of Phuket in Covid 19 situation project has reliability value at 0.832 which is reliable in
good rate. travel agencies are satisfied in 2 aspects of satisfaction which are the Buffet trip
package aspect that is in very satisfied (X = 4.61, S.D. = 0.524) and satisfaction with the marketing
promotion of buffet trip package that is in satisfied (X = 4.47,S.D. = 0.566) For the suggestion
the model can be used to adapt to other related businesses that affect intercity travel. Such
as Buffet Accommodation, Buffet Spa, etc.

Keywords : Tour package sales model, COVID-19, Travel agency
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Abstract

The current epidemic of the COVID-19 virus As a result, tour operators and tour counters
in Patong area Phuket Province had to be shut down and incomes were declining. The
researcher therefore developed a guideline for developing the capability and marketing
potential of the tour counters in the Patong area. Phuket Province Under the situation of COVID-
19 with 4AMPCS MODEL to solve the marketing problems of the tour counter in the situation of
COVID-19 The research instruments were 3 questionnaires and data were collected from 3 sample groups,
consisting of group 1, 3 experts, group 2, experimental group (tour counter in Muang district, Muang district).
Phuket Province) of 30 people and group 3 tour counters in Patong area Phuket Province, 94 locations by
the survey research model The study period was June 2021 — February 2022. The research location was the
tour counter in Patong area. Phuket Province and the statistics used in the study was the Alpha Coefficient.
Mean and Standard Deviation.

Summary of the study revealed that the approach to developing competence and
marketing potential Under the situation of COVID-19 with 4MPCS MODEL consists of , 4M
corporate management, marketing promotion in view of the 4P's tour counter. marketing
promotion from the customer view of the 4C's and, the strategy for the success of the 4S tour
counter as a whole is at a high level (X = 4.20,S.D. = 0.35). The general recommendation is as
follows: that the scope of the population and the sample should be expanded in future
research to study the wider population and to compare differences.

Keywords : The Guidelines, Marketing, 4AMPCS MODEL
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Creation and optimization of PG type H crimping pliers and wire cutters
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Abstract

The objectives of this research are 1) to invent PG type H crimping pliers and wire
cutters, 2) to determine PG type H crimping pliers and wire cutters, and 3) to determine the
efficiency of PG type H crimping pliers and cutting pliers. 4) to determine the satisfaction from
the Provincial Electricity Authority employees from Purposive Sampling, which consists of 5
quality testing experts, the number of efficiencies is a number of times in the 10 tests and the
satisfaction from 10 electrical employees. The research tools are; 1) the PG crimping pliers
cutters quality questionnaire 2) the evaluating efficiency of PG crimping pliers type H and cable

cutting pliers questionnaire 3) the satisfaction questionnaire from PEA employees towards PG
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crimping pliers Type H and wire cutters. The statistics used in the data were frequency,
percentage, mean score, and standard deviation.

The results showed that 1) experts” opinion of the quality of PG type H crimping pliers
and wire cutters was the highest level, at an average of 4.75 2) The efficiency of the PG crimping
pliers type H and the wire cutters passed 97.78% from 80 % standard criteria. 3) The Provincial
Electricity Authority employees were satisfied with the PG crimping pliers type H and wire
cutters was the highest level, at an average of 4.84

Keywords : H-type PG crimping pliers and wire cutters are of quality, efficiency, satisfaction
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Create and find the efficiency of contaminant detection and UV light sterilization tool in

the bakery
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Abstract

The objectives of this research were (1) to create contaminant detection and UV light
sterilization tool in the bakery (2) to investigate the quality of contaminant detection and UV
light sterilization tool in the bakery (3) the efficiency of contaminant detection and UV light
sterilization tool in the bakery (4) to study the satisfaction level of contaminant detection and

UV light sterilization tool in the bakery. The sample by using a specific method (Purposive
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sampling) consists of 10 professional experts. In terms of efficiency, the number in 10 times,
and in terms of satisfaction, there were 10 people who opened the bakery. The research tools
are (1) the quality assessment (2) the efficiency tests (3) the satisfaction questionnaire on
contaminant detection and UV light sterilization tool in the bakery. The statistics used in the
data analysis were frequency, percentage, mean score, and standard deviation.

The results showed that (1) the experts agreed on the quality of contaminant detection
and UV light sterilization tool in the bakery at a high level, in the mean of 4.45 (2) The efficiency
of contaminant detection and sterilization by UV light in bakery passed 96.67 %, from 80 %
standard criteria. (3) The population was satisfied with contaminant detection and UV light
sterilization tool in the bakery at the highest level in the mean of 3.92.

Keywords: Build and find efficiency contaminant detection and sterilization by Ultraviolet light

in bakery, quality, efficiency, satisfaction
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Create and find the efficiency wind turbine generator

from condensing unit air conditioner
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Abstract

conditioner quality (3) to find the efficiency of the wind turbine generator from
condensing unit air conditioner (4) to study the satisfaction level of wind turbine generator
from condensing unit air conditioner. The sample population in quality is 10 Electrical
engineers, the number of efficiencies is a number of times in the 10 tests, and the satisfaction
from 20 electrical employees. The research instruments are (1) the wind turbine generator from

condensing unit air conditioner quality assessment. (2) the wind turbine generator from
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condensing unit air conditioner efficiency test. (3) the satisfaction questionnaire to wind turbine
generator from condensing unit air conditioner. The statistics used in the data analysis were
percentage, mean score, and standard deviation.

The results of the research showed that (1) the wind turbine generator from condensing
unit air conditioner quality was at a high level in an average of 4.92. (2) The efficiency of the
wind turbine generator from condensing unit air conditioner passed 96.5%, from 80% standard
criteria. (3) The population was satisfied with the wind turbine generator from condensing unit
air conditioner was at the highest level in the mean of 4.75.

Key words: generator, wind turbine, air-conditioning, quality, efficiency, satisfaction
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Development and find the efficiency of the solar flashing warning
light tool
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Abstract

The objectives of this research were 1) to develop and find the efficiency of the solar
warning flashing light tool; 2) to determine the quality of the solar warning flashing light tool,
3) to determine the efficiency of the solar warning flashing light tool; 4) to study the satisfaction
of the solar flashing warning light tool. The sample population; in research quality from 10
electrical experts and the satisfaction survey from 15 the electricity authority employees. The
research instruments were 1) the solar flashing warning light tool quality assessment 2) the

solar flashing warning light tool efficiency assessment, and 3) the satisfaction questionnaire of
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the solar flashing warning light tool. The statistics used in the data analysis were frequency,
percentage, mean score, and standard deviation.

The results of the research showed that 1) the solar flashing warning light tool quality
at a high level at an average of 4.29. 2) the efficiency of the solar flashing warning light tool
passed 93percent from 80 percent standard criteria 3) the satisfaction from the solar flashing

warning light tool was at a high level, with a mean of 4.41.

90



nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
WaEWALNENTIN” 5erI9Tull 18 - 20 Wwiey 2565 o lsausuguinmesiu Jamdngiin

BOO5

NINAUILALIAMNINYATIB5EUUTINUIETNHI LT 9E9- U599

Development and quality of high - low voltage power distribution system simulation kit
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Abstract

The objectives of this research were 1) to develop a simulation of a high-low voltage
power distribution system simulation kit, 2) to determine the quality of a simulation of a high-
low voltage power distribution system simulation kit, 3) to find the efficiency of high-low voltage
power distribution system simulation kit, and 4) to study the satisfaction questionnaire of the
high- low voltage power distribution system simulation kit. The purposive sampling group
consists; of the research quality from 10 electrical experts and the satisfaction from 15 electrical
employees. The research tools were 1) the high-low voltage power distribution system
simulation kit quality assessment. 2) the high-low voltage power distribution system simulation

kit efficiency assessment. 3) the satisfaction to the high-low voltage power distribution system
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simulation kit. The data used to analyze the data were percentage, mean score, and standard
deviation.

The results showed that 1) the quality of the high-low-voltage power distribution system
simulator was at a high level, with an average was 4.45. 2) the efficiency of the high-low-voltage
power distribution system simulator was at a high level passed 97.77 percent from 80 percent
standard criteria. 3) the satisfaction of the high-low-voltage power distribution system simulator
at a high level was at the highest level at an average was 4.58.

Keywords : Simulation, high-voltage, low-voltage power distribution system
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Development and find the efficiency of solar powered garden watering truck model
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Abstract
The objectives of this research are (1) to develop and find efficiency of tree water car
model; (2) find quality of development and efficiency of tree water car model; (3) find efficiency
of model development and efficiency. Tree water car (4) to study the satisfaction level of the
development and efficiency of the tree water car model. The objectives of this research were
(1) to develop and find the efficiency of the solar powered tree water car model; (2) to find
the quality of the development and to find the efficiency of the solar powered tree water car
model; (3) to find the efficiency of the development and To determine the efficiency of the
solar powered tree water car model (4), to study the satisfaction level of the development
and to determine the efficiency of the solar powered tree water car model, the sample
population was General people and agricultural occupations of 10 people. The tools used in
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the research were namely: (1) the quality evaluation form of the development and efficiency
of the solar powered tree water car model; (2) the efficiency test for the development and
efficiency of the solar powered tree water car model; (3) the satisfaction questionnaire for the
development and Finding the efficiency of the solar powered water car model, the statistics
used in the data analysis were percentage, mean score, standard deviation.

The results showed that (1) the experts agreed on the quality of the development and
efficiency of the water-tree car model at the highest level, at the mean 4.60; (2) the efficiency
of the development and efficiency of the power-plant water car model. The value of solar
energy was 97.77 percent, passed the 80 percent standard criteria. (3) Farmers who were
satisfied with the development and efficiency of the solar powered tree car model were at the
highest level at the mean 4.73.

Keywords : model, garden watering water truck, solar powered
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Create and find the efficiency of cleaning equipment for high voltage fuse cylinder
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Abstract

The objectives of this research were 1) to invent Sornnarai cleaning equipment 2) to
check the Sornnarai cleaning equipment quality 3) to find Sornnarai cleaning equipment
efficiency, and 4) to study the satisfaction level of Sornnarai cleaning equipment. The quality
sample group is 10 electrician employees and the satisfaction survey from 15 employees who
work in the faulted electric current department. The research instruments were 1) the Sornnarai
cleaning equipment quality assessment 2) the Sornnarai cleaning equipment efficiency
assessment 3) the satisfaction questionnaire of Sornnarai cleaning equipment. The statistics
used in the data analysis were frequency, percentage, mean score, and standard deviation.

The results showed that 1) Sornnarai cleaning equipment quality at a high level with an
average 4.17. 2) Sornnarai cleaning equipment efficiency passed 92 percent from 80 percent
standard criteria. 3) Sornnarai cleaning equipment satisfaction is at a high level in the mean of
4.07.

Keywords: Cleaning equipment, high voltage fuse cylinder, Sornnarai
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Multi-Functional Smartphone Electricity Meter
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Abstract

This project aims to create a multi-functional smart phone voltmeter. Efficacy was
obtained from an experimental log form comparing the duration of the adapter failure test
with a universal smart phone voltmeter versus the power adapter failure test with USSBET.
aster And the quality was assessed from the satisfaction assessment of the use of a multi-
purpose smart phone electrical meter by a sample of 30 people.

The results of the study of the multifunctional smartphone electric meter Five
experiments were performed at a time. The results were as follows: First, the results were
multifunctional smart phone current meters faster than 165 seconds; The second time, the
multi-functional smart phone power meter is faster than 225 seconds. The third time, the smart
phone meter. Versatile smartphone power meter faster than 285 seconds 4th multi-functional

smartphone power meter faster than 105 seconds 5 Universal smartphone power meter faster

96



nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
wariauIe1Tn” seninetui 18 - 20 Wwie 2565 a lssusugiinwesau mingiin

than 225 seconds According to research, the power meter of smartphones that can be used in
a variety of The time efficiency of the test is 14 minutes, 5 seconds, and the quality is good.

Keywords : Multi-Functional Electric Current Smartphone
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(Acrylic cutting machine for assembly of DB and MDB cabinets)
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Abstract

This research was to study the product development of acrylic cutter for DB and MDB
cabinet assembly, in order to determine the efficiency of acrylic cutting for DB and MDB cabinet
assembly and to solve the problem. from the experience in this enterprise The researcher
encountered a problem in cutting acrylic sheets. Therefore created an acrylic cutting machine
for the assembly of DB and MDB cabinets. Came up starting from the design of the structure
from installation of acrylic cutters for DB and MDB cabinet assembly to commissioning and
conclusions. Acrylic cutting 3 mm. to find the efficiency of acrylic cutting machine for assembly

of DB and MDB cabinets to increase the efficiency of use than cutting acrylic. The old style
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It has been found to be effective in, it can be concluded that the acrylic cutter for DB
and MDB cabinet assembly can be used efficiently. 100% and the satisfaction of acrylic cutting
machine for assembly of DB and MDB cabinets by users in the test using the 5 level evaluation
criteria. It was in very good level (X = 4.80, S.D. = 0.28)

Keywords : Acrylic Cutting machine DB MDB cabinets
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Energy Power box for charging battery of cordless electric drill
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Abstract

This research aims to 1)To create the Energy Power Box. 2)To find the efficiency of the
Energy Power Box. 3)To find satisfaction of energy power box users. The samples used in the
research is a professional installer of solar cells in Pattani Province 20 people by choosing a
specific. Research tools as a data record and satisfaction questionnaire. The researcher brought
the Energy Power Box give the sample group a trial to use and collect data. The data were
analyzed by calculating percentage, mean and standard deviation.

The results showed that the Energy Power Box efficient battery charging it takes
an average of 1.34 hours on a single charge. And can charge the 12V 1.5Ah battery 5 times.
Satisfaction with using the energy box was assessed by 20 people It was found that the average
score was 4.8 . Has a standard deviation of 0.28 .At the highest level

Keywords : Efficiency, Power box, Energy power box
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Development and determination of the performance of gasoline nozzle check

machines

Ugums euntiu 11 JaygyTani Fuids 2' unely guue 3' digyuu 9o !
u39F quidiay 12 15908 Tedauaed 22 Bosdn addn 37 Agive] udiuusvans 4 Wawn wilued 57
1-4* dn@nwian v inalulugeueus edumeiianss aardunisertidnwniala 2
1-52 9nssivineanivimaluluBenusus Inedomedenss aodunserdidnwmaials 2

UNANED

msifeadeliinguszasdifio 1) Wiewmunadoudardauudu 2) Wemauamaiouda
dauudu 3) ievnuszavinmueaeieadamidauudy 6) Wevaufianelavesifusznouians
anuUszneunsldialsndaidnuudunguiodradussfidaidauudu Tneldisnsd uuuy
191224 1A309il01dy Yszneusiey 1) uuvasuniiemigunimueued sndariadauudu 2) uwuy
Uszifluuszavsnmveanisadaidaiuudu 3) uuvasunmuaudfionels adafildlunisinsei
doya loun mnud fovar Aade drudssuuunsgu

NaNTIds WU 1) edeadaidauudu ansaianldeuldiimsaiuaiuieans aunsa
THlunsanadamanuuiuldegimnia luduiieiosiieenuuuinasay Ussnoude (1) 89
ity (2) Snined (3) @indUn-Un (a) Fnnusined (5) shdemouans (6) Tufinadraussduiingu (7)
LuAAes (8) fadannan 2) fifisnadeudiuioaunmueneioudamdauuiueglussdunndian
iy 4.72 3) Ussavsnmueaaieadamdnuuduilan 100% ihunausianasgiu 80 % fifivue
15 4) nqudusznevianisanuusznoumsiimnuiiswelaseirdoudamaauudu egluszduniniian
firiade 4.68
Ay iedoadeindauniu

Abstract

This research is aimed at 1) to develop a gasoline nozzle check machine.2) To find out
the quality gasoline nozzle check machine 3) to find out the efficiency of gasoline nozzle check
machine 4) To find the satisfaction of establishment operators, using gasoline nozzle check
machines, the samples were technicians who checked gasoline nozzles. Using a random
method, research tools include 1) Questionnaire to find out the quality of gasoline nozzle
check machine 2) 3) Gasoline Nozzle Checker Efficiency Assessment Form 3) Enterprise operator
satisfaction questionnaires on gasoline injector checkers Statistics used in data analysis include
frequency, percentage, average, standard deviation.
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The results showed that 1) Gasoline injector checker can be used to actually meet the needs
It can be used to quickly check gasoline injectors. On the machine side that is designed
beautifully. Consists of (1) fuel tank (2) beaker (3) on-off switch (4) regulator (5) fuel injector (6)
fuel pressure booster (7) battery (8) Timer, 2) experts had the highest level of quality of gasoline
nozzle checkers at an average of 4.72 3) The efficiency of gasoline nozzle checkers was 95%
met the required 80% benchmark, 4) the establishment operators were most satisfied with
gasoline injector check machines at an average of 4.68

Key words : Gasoline Nozzle Checker
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Camshaft Positioning Sensor and Ignition Coil Checking Machine.
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Abstract

The objectives of this research were 1) to develop a camshaft sensor and ignition coil
2) to determine the quality of a camshaft sensor and ignition coil 3) to determine their
efficiency. of the camshaft sensor and ignition coil 4) to find the satisfaction of the mechanic
Check the camshaft sensor and ignition coil. Sample group In terms of quality, there were 8

experts. In terms of efficiency, there were 5 ftrials. In terms of satisfaction, there were 8
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technicians who answered the questionnaire by using a specific randomized method. The
research tools consisted of 1) questionnaires to determine the quality of Camshaft Sensor and
lgnition Coil Checker 2) Checker Performance Assessment Form Camshaft Sensor and Ignition
Coil 3) Technician Satisfaction Questionnaire on the Checker The camshaft sensor and ignition
coil statistics used to analyze the data are frequency, percentage, mean, standard deviation.
The results of the research found that (1 Camshaft Sensor and Ignition Coil Checker
Makes checking the camshaft sensor and ignition coil easier. It will help the user to do it faster.
Contains (1) Camshaft Sensor (2) Ignition Coil (3) Ignition Coil Test (4) Camshaft (5) 12 v motor
(6) Motor speed switch (7 ) Ignition coil frequency adjustment switch (8) On/Off switch (9) Signal
selector switch (10) Circuit board
2 ) experts had an opinion on the quality of the camshaft sensor checker. And the ignition coil
is at the highest level at an average of 4.33 3) Performance of the shaft sensor check. The cam
and ignition coil were 100% passed the specified 80 % benchmark. 4) The technician group
was satisfied. The camshaft and ignition coil sensors were at the highest level, at an average of
4.50

Keywords: Sensor check, Camshaft, Ignition coil

105



nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
WaEWALNENTIN” 5erI9Tull 18 - 20 Wwiey 2565 o lsausuguinmesiu Jamdngiin

C003

NINALILELINUTEANSAINLAT AT ULTUYDS ABS LUUANED

Development and find efficiency the wheel hub ABS sensor test
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Abstract

The objectives of this research were (1to develop the hub ABS sensor tester (2to
determine the quality of the hub ABS sensor tester (3to determine the efficiency of the hub
ABS sensor to the test (4to determine the satisfaction of the repairers. The engine connects
the wheel hub ABS sensor tester. The sample group in this research Using a specific

randomization, consisting of quality finding is an expert in car repairing of 10 people in terms
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of finding efficiency It is a wheel hub ABS sensor of 3 brands, number of 10, and satisfaction.
The research tools consisted of 1) quality questionnaire 2) efficiency assessment form
3) satisfaction questionnaire. The statistics used to analyze the data were frequency,
percentage, mean, standard deviation.

The results showed that (1The Wheel Hub ABS Sensor Tester is an automotive ABS
sensor tester. It is convenient to operate, easy to carry, and has a clear user manual. The
machine can actually be used in a service center or car garage. Main components (1) Motor
(2)Belt (3) Pulley (4)Hub type ABS (5)Plastic ABS (6)Construction (7)Oscilloscope (8)Manual, (2
The experts' opinions on the quality of the Hub ABS Sensor Tester were at a high level, with
an average of (2.10.4The efficiency of the Hub ABS Sensor Tester, the result was %100 passed
the specified criteria. (3 Experts were satisfied with the wheel hub ABS sensor tester at the
highest level, with an average of 67.4

Keywords : Sensor tester, wheel hub ABS
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Creation and performance of Conveyor belt machine disinfect covid-19

for PPE suit of medical personnel
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Abstract

The objectives of this research were 1) to build a belt conveyor for covid-19 sterilization
for PPE kits of medical personnel 2) to determine the quality of covid- 19 sterilizer for PPE of
medical personnel 3) to find out the efficiency of covid-19 sterilization belt machine for PPE

sets of medical personnel 4) To study the satisfaction of medical personnel with covid-19
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sterilization belt machine for PPE sets of medical personnel, The sample group by using specific
random sampling consisted of 10 experts in the quality aspect. It was a number of trials of 10
times. The satisfaction aspect was 10 medical personnel. The research instruments consisted
of 1) quality questionnaire 2) efficacy questionnaire 3) satisfaction questionnaire. The statistics
used in the data analysis were percentage, mean, standard deviation.

Research findings were follows: (1ltis a stainless steel disinfection cabinet. Fully closed
to prevent the dangers of UVC light. There is a working form of a conveyor belt. The power
source is a motor with gear. And install 3 UV C lamps. The work uses 2 object sensors to send
signals to the control box. to stop working At the end of the belt there is a loop for the garbage
bag to support the PPE unit. 2) Experts have an opinion on quality. At the highest level, at an
average of 4.55 3) The efficiency of the covid-19 sterilization conveyor for PPE sets of medical
personnel was 96%. It was at the highest level, at an average of 4.73.

Key words: conveyor belt machine, covid -19, PPE suit of medical personnel
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Creation and performance of a multi-purpose ride-on lawn mower
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Abstract

The objectives of this research were (1to build a multi-purpose ride lawn mower (2to
determine the quality of the mower. (3To determine the efficiency of the multi-purpose ride-
on lawn mower; (4to study the satisfaction of farmers with the multi- purpose ride-on lawn
mower. Sample group In terms of quality, there were 7 experts, in terms of finding efficiency,
there were 10 trials, and in terms of satisfaction, there were 7 farmers who answered the

questionnaire by using a specific randomized method. The research tools consisted of 1)
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questionnaires to find the quality 2) the performance evaluation form 3) Satisfaction
Questionnaire. The statistics used to analyze the data were frequency, percentage, mean,
standard deviation.

Research Results Experts 1) Development of a multi- purpose ride-on lawn mower
Characteristics of a four-wheel drive lawn mower whose power is a 13-force Honda engine,
model Gx390, etc., to drive and install 2 sets of gearboxes. The 1st set is a power transmission
to the differential gear and can cut the speed of the machine in 3 levels: forward, backward,
slow, and the second gear set is a power cut that will be sent to the lawnmower blades. Add
a servo cylinder to help raise the base of the mower blade under the car to go up and down
freely. As for multi-purpose equipment such as generators lighting system and a small inflator
pump, etc.(2 High quality experts build on the multi-purpose test tool cutter. Top level with
an average of 4.60 2) Good, lazy lawn mower, 96.92% good value, passed the 80 % benchmark
3) Farmer consumers The gardener has a lawn mower connector. spend a crap above
expectations 4.67

Key words: Ride-on lawn mower, multi-purpose
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Creation and efficiency of catalytic washing equipment diesel
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Abstract

The objectives of this research were 1) to build a diesel catalytic washing device 2) to
determine the quality of a diesel catalytic washing device. 3) to determine the efficiency of
diesel catalytic cleaning equipment; 4) to study the satisfaction level of engine and exhaust
repair technicians towards diesel catalytic cleaning equipment. The sample group a specific
randomized consist of in the quality determination is the experts in the automobile and muffler
type enterprises using 5 people. The efficiency of diesel catalytic cleaning equipment in 10

times. The satisfaction was an engine mechanic. 10 people who repair exhaust pipes in a car
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repair shop in Trang province. The research instruments were 1) quality assessment form 2)
efficiency test 3) satisfaction questionnaire. The statistics used in the data analysis were
percentage, mean, standard deviation.

The results showed that 1) The result of building a diesel catalytic washing equipment
It is a device to clean the exhaust pipes of diesel cars with catalytic pipes. To reduce air
pollution consists of (1)Pressure tank (2)Air pressure gauge (3)Air shut-off valve (4)Water shut-
off valve (5)Copper (6)Structure (7) Rubber hose (8)Locked castors (9)wind wind (10)washing
liquid (11)have manual 2) the experts' opinions on the quality of the diesel catalytic washing
equipment were at a high level, at an average of 4.43 3) the efficiency of the diesel catalytic
washing equipment was 94% 4) The engine mechanics and exhaust repair technicians were
satisfied with the diesel catalytic cleaning equipment at a high level, at an average of 4.49

Keywords: cleaning equipment, catalytic, diesel
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Build and find efficiency the device for measuring oil return of common rail injector
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Abstract

The objectives of this research were 1) Device for measuring oil return of common rail
injector2) To find the quality of the oil return measurement device of common rail injectors 3)
to determine the efficiency of the oil return measurement device of common rail injectors 4)
To study the satisfaction of the engine mechanics on the back flow meter of common rail
injectors. The sample group in the quality finding was the experts in the automobile industry
of 10 people by purposive sampling, the sample group to determine the efficiency is amount
on test 10 times by purposive sampling, The sample group for finding satisfaction is repair

technician in a car repair shop in Trang Province 10 people, by purposive sampling. The research
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tools were 1) Quality Assessment Form 2) Performance Test 3) satisfaction questionnaire. The
statistics used in the data analysis were percentage, mean, standard deviation.

The results of the research 1) Common rail injector return measurement device It is a
device to check the defects of the injectors. Measure the amount of fuel at all injectors before
returning it to the fuel tank. 2) the experts' opinions on the quality of the oil return measuring
device of common rail injectors were in High level at an average of 4.38 3) The efficiency of
the common rail injector back flow meter was 100% 4) The group of engine and injection repair
technicians were satisfied with the common rail injector back flow meter. Rail is very high,
average 4.43

Keywords : device for measuring oil return, common rail injector
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Developmant at Nipa palm leaf stalk tearing machine for community
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Abstract

The objectives of this research are 1) to create and Determine the efficiency of the petiole
extractor from by the opinions of experts 2) to study the satisfaction of the users of the petiole
ripper from The sample group used in this research consisted of 7 employees from Satun Rung
Rue Partnership Partnership. The researcher selected a specific method for a 7-day research
period used tools In this research, the quality assessment form by experts. and the
experimental record form The statistics used in the research were mean, standard deviation.
The results showed that stalk tearing machine The quality assessment of the petiole swivel
apparatus by 3 design experts and users found that the average ioc of the 7 evaluation items
was 0.83, in the range of more than 0.5, and the average of the opinion level was X =4.64
SD=0.46 and the results were in the highest quality criteria the work of the petiole unscrewing
machine was found to be used to solve problems in the establishment. The average time for

the petiole wiping machine was not more than 1 minute. The efficiency was in accordance with
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the specified criteria at a very good level. Therefore, it can be concluded that petiole extractor
from can be used to swipe the petiole for community enterprise.

Keyword: petiole extractor from
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(Development of convenient motorcycle mounted fertilizer spreader machine)
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Abstract

All walks of life have developed a Lean Working System (LEAN) to reduce emptiness
and increase efficiency. The objectives of this research are: 1) to develop a rubber granulator
spreader in rubber plantation that can be easily mounted on a motorcycle; 2) to determine
the efficiency of the rubber plantation Easy to sow granular fertilizer in rubber plantations that
can be mounted on a motorcycle 3) To find the satisfaction of users, develop a granular
spreader in rubber plantations that can be easily mounted on a motorcycle. The sample group
used in this research was the population used in this research as follows: 20 villagers who work
in rubber plantation in Manang District, selected by specific The research instrument was the

satisfaction questionnaire on the development of an easy-to-mount motorcycle- mounted
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rubber granular spreader. The statistics used in the research were mean, standard deviation
(S.D.) compared to the specified criteria. and percentage statistics The results of the research
were as follows: 1) Development of a granular spreader in rubber plantations that can be easily
mounted on a motorcycle. with a blower, a waste car air conditioner that gets electricity from
a motorcycle battery, creates an airflow to spray fertilizer pellets out in the desired direction
Controlling the flow from the fertilizing pick-up with ball valves 2) The efficiency standard
deviation was 1.99 and the percentage of efficiency was 83.74 3) The satisfaction rating was
high.
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Building an application-controlled hybrid water turbine.
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Abstract

The objectives of this research are (1) were to build an application- controlled hybrid
turbine and (2) to test the performance of an application-controlled hybrid turbine. The tools
used in the research consisted of Hybrid Water Turbine , application system and a record form
for testing the system functionality created by the researcher. The data is analyzed in the
performance test using percentage values.
The results show that A hybrid turbine is a system that combines two energy sources. It consists
of a 350 W DC motor powered by a solar panel charged to the battery. and a small gasoline
engine 6.5 HP uses gasoline as fuel. Both systems are driven by pulleys and belts, transmitting
power to the clutch, and intermediate shaft and ratchet wheel. There is an on/off switch to
select the operating system that can be controlled by manual system and has a remote control
application via mobile phone. The results of testing the operation of choosing the power source

from the motor and power from the engine both controlling the operation with the manual
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system and controlling the operation through the mobile application system, Overall the
system is 95.00% efficient.
Keywords : Water Turbine , Hybrid , Application
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Development of gear oil and differential oil filling machine.
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Abstract
Research on development gear oil and differential oil filling machine. The objectives
are research (1) were to build a gear oil and differential gear oil filling machine, (2) to find the
quality of gear oil and differential oil filling machine, (3) to determine the efficiency of a gear
oil and differential gear oil filling machine, (4) to find user satisfaction of gear oil and differential
oil filling machine. Problems with manual gear oil and differential oil filling machines There are
complex applications. to move and it takes quite a lot of time to refuel. The research team
therefore develop a gear oil filling machine and differential gear oil by using air pressure as a
means of pushing oil into the gearbox. In this research, the research team selects the
122
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population as the automotive service establishments in Krabi Province. The quality sample
consist of 5 experts, in terms of efficiency, 5 skilled technicians in the workplace, and 7 in the
satisfaction of using technicians in the workplace in Muang District, Ao Luek District, Nuea Khlong
District.

The results show that Gear oil and differential oil filling machine In terms of quality, it
is at a very good level with an average value of 4.50, a standard deviation of 0.51, a 61.48%
increase in gear refueling efficiency, a 56.78% increase in differential oil refueling, and a 4.75
percent increase in satisfaction, an average of 4.75 and standard deviation 0.49. Therefore, the
gear oil and differential oil filling machine It is suitable for use as it reduces the operating time
of the operator. and convenient to use In the next development should be a separate gear oil
filling machine. and the final gear oil filling machine.

Keywords: Gear oil, differential gear oil, filling machine
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Creating an air filter cleaner to reduce pollution.
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Abstract

The objectives of this research are (1) to build an air filter cleaner to reduce pollution,
2) to assess the quality of an air filter cleaner to reduce pollution, and (3) to assess user
satisfaction with are. Air cleaner to reduce pollution. Sample group in terms of quality, there
were 5 experts. On satisfaction, there are 5 maintenance technicians form service centers in
Krabi province using a specific randomized method. Research instruments consist of an air filter
cleaner created by the researcher, test results record form, quality assessment form and user
satisfaction assessment form for air filter cleaner to reduce pollution. The statistics used to
analyze the data are frequency, percentage, mean, and standard deviation.

The results showed that Air filter cleaner to reduce pollution by useing the air nozzle
system for cleaning the air filter. and has a dust extraction system to reduce pollution caused
by air filtration services. Experts have an opinion on the quality of air filter cleaners. At the
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highest level of x=4.60. Service center technicians are satisfied with the air filter cleaner to
reduce pollution. Overall, it was at the highest level of x=4.56.

Keywords : Air cleaner, air filter, pollution
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Building a small walk-behind tractor
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Abstract

Research on building a small walk-behind tractor. The objectives were (1) to build a
small walk-behind tractor, (2) to determine the efficiency of a small walk-behind tractor, and
(3) to study the degree of agricultural satisfaction with a small walk-behind tractor. Conducted
research by building a small walk-behind tractor using the Honda GX390 13 HP as a power

plant. The efficiency was determined by studying the system ratio at different gear positions
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and comparing the average time spent plowing between the manual labor and the use of a
tractor that the researcher built on an area of 3 square meters, 5 times. The satisfaction sample
were farmers who grew vegetables or field crops in Muang District. Krabi Province, 9 people
using a specific random sampling method. The research instruments consisted of 1) a record
form for the use of a small walk-behind tractor and a manual labor 2) a questionnaire on the
satisfaction of farmers who grow vegetables or field crops with a small walk-behind tractor.
The statistics used to analyze the data were frequency, percentage, mean, and standard
deviation.

The results showed that the ideal speed for use is 1,500 rpm, with gear 1 having a
system ratio of 142.86: 1, gear 2 having a system ratio of 82.42: 1, gear 3 having a system ratio
of 61.98:1, and gear 4 having a system ratio. 45.45:1. The average time for soil preparation in
an area of 3 square meters with a depth of 10 cm., the walk-behind tractor took an average of
11.24 minutes less than traditional manual labor or reduce the time of soil preparation by
73.94%, and the farmers' overall satisfaction was at a high level (x_:4.18).

Keywords : Small walk-behind tractor , efficiency
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Creating a multipurpose electric vehicle
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Abstract

Research on building multi-purpose electric vehicles. The objectives were (1) to build
multi- purpose electric vehicles, (2) to determine the efficiency of multi- purpose electric
vehicles, and (3) to study the level of user satisfaction with multi- purpose electric vehicles.
The research instruments consisted of quality assessment form experimental record form and
satisfaction assessment form, The population used in the research were Lecturer, Krabi

Technical College and sidecar motorcycle user in Krabi. The sample group includes expert
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automotive technology 5 people and sample group includes sidecar motorcycle user in Krabi
Municipality.

The results showed that Multipurpose electric vehicles, working system, use motor
800W 48V and battery 48V, power transmission by electric motor and differential, quality lever
of multipurpose electric vehicle at the highest level (X=4.75). Efficiency 94%. Satisfaction
highest level (X=4.62).

Keywords: Electric vehicle, multi-purpose, Efficiency
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Creation of automotive lubricant filling equipment.
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Abstract

The objectives of this research (1) were to build automobile lubricant filling equipment,
(2) to determine the efficiency of automobile lubricant filling equipment, (3) to study the level
of satisfaction of mechanics with automotive lubricant filling equipment. The satisfaction
sample were 5 maintenance technicians in a service center at Ao Luek district using a specific
random sampling method. Research tools consisted of automotive lubricant filling equipment,

that created by the researcher to test and the user satisfaction assessment for automotive
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lubricant filling equipment. The statistics parameters to analyze the data were frequency,
percentage, mean (X), and standard deviation (SD).

The results showed that the built-in automotive lubrication equipment consisted of a
motor at 115 rpm that powered a pulley and a belt drive to drive the fuel pump. Operate the
motor with the UP/DOWN switch, powered by the vehicle battery. It can fill gear oil, differential
gear oil and transfer oil. The performance of the built-in automotive lubricant filling equipment
works faster than the traditional rocker tank filling in both gear oil filling. gear oil and transfer
oil using different times of 28 sec, 21 sec, and 21 sec, respectively. Respectively, the results of
the study of the satisfaction of the service center technicians towards the automotive lubricant
filling equipment were at a high level (X=4.36).

Keywords : filling equipment, automotive lubricants
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Air Dust Detector
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Abstract

The objectives of this research were 1) to build a dust detector in the air.
2) Find the quality of the air dust monitor 3) Find the efficiency of the air dust monitor 4) Assess
the level of satisfaction of the users of the air aerosol monitor In the National
Telecommunications Company Public Company Limited, the research instruments were 1.
Quality Assessment Form 2) Performance Test 3) User Satisfaction Questionnaire on Particulate
Air Monitors. which can be obtained from a sample group of 10 users of air dust monitors,
selected by a specific random sampling method (Purposive Random Sampling) for the statistics

used in the data analysis, i.e. percentage, average score, deviation standard ben
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The results from the trial of 3 experts found that the overall quality assessment results
for the airborne particulate monitor were averaged 4.50 while the standard deviation was 0.25.
The quality was at a very good level. and the assessment of the satisfaction of NT employees
with the air particulate monitor, as a whole, has an average of 4.39, while the standard deviation
is 0.14, the satisfaction is at a very good level and can be used to benefit effectively
Keywords : P.M 2.5 dust detector, efficiency of the detector
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Development of surface waste collection and wastewater treatment buoys
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Abstract

The objectives of this research were 1) to develop surface waste collection and
wastewater treatment buoys 2) to determine the quality of surface waste collection and
wastewater treatment buoys 3) to determine the efficiency of surface waste collection and
wastewater treatment buoys 4) to study the Satisfied about surface waste collection and
wastewater treatment in terms of quality sampling, 3 people are experts in surface waste
collection and wastewater treatment buoys. The sample consisted of 10 people who used tap
water in Prongjorakae Village performance The sample consisted of 10 people who used tap

water in Prongjorakae Village. The sample consisted of 30 people who used tap water in
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Prongjorakae Village. A questionnaire to determine the quality of surface waste collection and
wastewater treatment buoys. a questionnaire to determine the efficiency of surface waste
collection and wastewater treatment; and Questionnaire to find satisfaction of surface waste
collection and wastewater treatment buoys by choosing a specific random sampling method
(Purposive Random Sampling) for the statistics used in the data analysis, i.e., percentage, mean
score, standard deviation.

The results showed that the surface waste collection and wastewater treatment buoys
work well. Able to collect waste and treat wastewater. quality results the overall average was
at a high level. have an overall average at a high level 3.97 satisfaction findings The overall
average was at a high level of 4.11.

Keywords : Buoys for collecting surface waste and treating wastewater water in Prongjorakae

Village surface waste collection buoy high efficiency
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Control system model of home on the Internet of things concept.
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Abstract

In the preparation of this project, the objective is to develop a control system model of a
home on the Internet of things concept, to find the quality of a control system model of a home on
the Internet of things concept, to find the efficiency of a control system model of a home on the
Internet of things concept and to study the satisfaction of a control system model of a home on the

Internet of things concept, The population used for quality research included programming
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professionals. Networking Specialist and 3system design experts In terms of satisfaction, the population
is a group of general people who know smart homes. Both the group whose homes were already smart
homes and the 50-person group who had never used their homes were smart homes, using a specific
random sampling. The statistics used to analyze the data were mean and standard deviation.

The results showed that the quality of the system was at a high level ( X =3.53, 5.D.=0.35) The
efficiency of the system is on average 100%. and from the satisfaction study, it was found that the
assessors were satisfied with the home control system model. The concept of the Internet of Things is
at a high level (X =4.12, 5.D.=0.73).

Keywords: Internet of Things, Quality, efficiency, Satisfaction
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Abstract

The objectives of this research were: to establish an online document management
system; to find the quality of an online document management system; to study the satisfaction of
an online document management system; Online document management system users in
Trang Technical College Research Tools Quality Assessment Form and The satisfaction assessment
form of 30 users with an online document management system by a specific randomized method.
The statistics used in the analysis were percentage, mean score, and standard deviation.

The results showed that the quality assessment of online document management
systems It was found that the overall quality of online document management system in each
aspect was at the highest average quality. It was found that the overall satisfaction level of
each aspect of the online document management system The overall satisfaction level was at
the highest level.

Keywords: online document management system
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Abstract

Restaurant table reservation system web application development It is intended to
design and develop a restaurant table reservation system web application. To find out the
quality of using a restaurant reservation system web application To study the satisfaction of
using a restaurant reservation system web application. This research was an experimental
research using quality test and satisfaction questionnaire as a tool to collect data. In which the
researcher has collected data and assessed by experts. which is a sample of 3 people using a
specific random and collecting survey data from respondents which was a sample of 30 using
simple random sampling. Between 6 November 2021 to 16 January 2022 at Phuket Vocational

College The statistics used in the data analysis were percentage, mean and standard deviation
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Summarizing the results obtained from the research, it was found that the quality of
web application development for restaurant reservation system content quality Overall, it was
at the highest level (Wl = 4.58, 0 = 0.17).

Keywords: web application, table reservation system, restaurant
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Abstract

The purpose of this research is to develop research database web applications and
determine the quality of research database web applications and to determine the satisfaction
of users of research database web applications. The population used in the qualitative research
were three software engineers from Open Source Technology, selected individually. and the
sample group used to find satisfaction is Phuket Vocational Student Group in Information
Technology Mueang Phuket District Phuket Province Selected a simple model of 30 people.
The instrument used in the study was the quality assessment form. Web application
development, research database and satisfaction assessment form. Using research database
web applications Analyze the data by averaging. and standard deviation

Summary of research on the development of a research database web application. The

development results can be used to solve the problem of finding research documents, solving
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complex problems and shortening the time of access to information. The evaluation results
showed that the overall quality was at a high level (L = 4.00, O = 0.60) and the overall
satisfaction was at a high level (X = 4.20, S.D. = 0.58)

Keywords : web application development, Database System, Website

143



nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
WaEWALNENTIN” 5erI9Tull 18 - 20 Wwiey 2565 o lsausuguinmesiu Jamdngiin

D007

= < v v Y 3
IarnuezUIAUABaU TNl
Garbage collection boat forced with a smartphone

uun AU’ wsnu weidlAn2 wisegius gnla’ wa andns sens1y’
“indnyununinalulagansaume
H91913871USnw Inerdue@iFinwgin anrdunsendidinunials 2

UNANEa
a o :}I dy v a a = [ v (v ¥ s

n153deas 9t 1 dun1sasranazuiusedns nnve s et uves A ua 18au1s nlny
a v I3 dl' v a I3 v @ 2 L4 d' a a S @ v @ v
TinqusrasdliiainuTaivvesdidumeausninu emysednsameeasaiuvesUeRunie
ausvlily wastiiemaduianelavesvaaesldiSeiivvesterudeausnluu nqudiedei
Aerdesildlunsidedud iinertesdunisiiuveslupasanedudiuau 30 au lngnisideniuy

= A Al av vy a e a < v v Y ¢ aaa

191299 LASEINNITIUNITITEIALA wWUUUSEHRUAMURINDlaYeS BN UTEEUIRUMgaNNSNINY @DAN
THluns3delaun AwdsuazAndewuuLIInIgIU

HaN1ITENUINTUsTiuUsEAvS A S aive s daRuMmeansing Tnedldeiwgdiuau 3
| | a a a A a I ° v A a & v
YU WUNUTEANS A INRINIsedauivawsanuvey vinaulembey Andusesar 93.33 9998910
Uszdnamnisdmnunasaulnildanuldiiismedsogunsalsing 4 iruldmdey Andusesas
93.33 UsganSnnnisassvassEanuve: vinnuleadsu Andusesas 90.00 waz UssansSainvas
a < a < v o v A a & v a < v o Y & a
Sauveznaunsanuvesla vnaulemdey Andusasas 90.00 1SoAU8sUIAUMIEENSNINY I
Auanelaveniaiiuvezdsdusigaunsvminy a1un1seenwuy wuan amsaueyly szauuin 1
ALadY 4.18 drudsauunnggiu 0.64 wisonuverdsrumsausviny dauianelavesioiiu
YezUifumeansnlny anuianelavesoiAuvesdarumeauIsning A1un1sIgu WU AN
aglu sevann eede 4.12 dulsuuuiinggu 0.65
ANdAY : FaLNuvezladumeausnine UszAnsnm anufiansela

Abstract

This research is to establish and determine the efficiency of the intelligent garbage
collector. The objective is to develop a smart garbage collector. To determine the efficiency
of the garbage collector using a smartphone and to determine the satisfaction of the subjects
using a smartphone-powered garbage collector. Relevant sample group used in the research
of 30 people involved in garbage collection in Khlong Koh Chan by specific selection The
research tools are Smartphone Compulsory Garbage Ship Satisfaction Survey The statistics used

in the research were: Mean and Standard Deviation.
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The results showed that evaluating the efficiency of the compulsory garbage collection
ship with a smartphone. by 3 experts found that the efficiency of the movement of the garbage
collection boat work great accounted for 93.33 percent, followed by energy storage efficiency
that can be used enough for various devices to work well accounted for 93.33% buoyancy
efficiency of the hull of the garbage collector work great accounted for 90.00 percent and the
efficiency of the garbage collection ship that can collect garbage. work great 90.00 percent of
the waste collection boats are powered by smartphones. Satisfaction of a compulsory garbage
boat with a smartphone In terms of design, the overall picture was found to be at a very high
level, with an average of 4.18 standard deviations of 0.64. Satisfaction of a compulsory garbage
boat with a smartphone Satisfaction of a garbage boat forced by a smartphone in terms of use,
it was found that the overall picture was at a high level, at a mean of 4.12, a standard deviation
of 0.65.

Keywords : smartphone operated garbage collector, efficiency, satisfaction
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Abstract

Project to develop interactive simulation media in a 360-degree virtual environment,
Phuket Vocational College The objective is to develop interactive simulation media in a 360-
degree virtual environment, Phuket Vocational College. To determine the quality of the media,
interactive simulations in a 360-degree virtual environment, Phuket Vocational College To
determine the satisfaction of the 360-degree virtual environment interactive simulation media,

Phuket Vocational College Population and sample 3 are experts in interactive simulation media
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and the user sample is a general public group of 30 people. The sample was randomly
assigned. The statistics used in the research used mean and standard deviation. To create and
collect data at Phuket Vocational College between January 2021 and February 2022

The results showed that The quality assessment of a group of three experts in the
development of 360- degree virtual environment simulation media, Phuket Vocational
Education College, found that most of the experts who answered the questionnaire had a high
overall quality ( L = 4.14, 0 = 1.00), and The user satisfaction assessment form of 360-degree
virtual environment interaction model development, Phuket Vocational College, found that
the user's satisfaction with the development of 360-degree virtual environment interactive
simulation media, Phuket Vocational College Overall, it was at a high level (X = 4.25,S.D. =
0.75). 360 degree virtual environment interactive simulation media, Phuket Vocational College
can be used to promote vocational colleges or tourist attractions as well
Keywords : Interactive simulation media, 360 degree virtual environment, Phuket Vocational

College
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Abstract

This research has research objectives. to develop smart mailboxes to be able to provide
better convenience to determine the effectiveness of smart mailboxes to prevent loss and to
find the satisfaction of the smart inbox experimenters. The researcher had the idea to develop
a mailbox to notify via Blynk application when a mail dropped. and count the number of
dropped letters per time There is a status light to notify you that there is a letter in the box so
you don't miss any important mail. This research is an innovation development research. The
performance test and satisfaction questionnaire were used to collect data. The population

used is Three smart mailbox specialists and 50 online order enthusiasts in Phuket using a
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specific sampling. Between 6 November 2021 to 1 February 2022 at Phuket Vocational College
The data were analyzed using percentage, mean and standard deviation statistics.

The study found that the efficiency of smart mailbox usage is 93.33% accuracy of
unlocking system, 100% speed of notification system via Blynk app, and accuracy of light
indicator on box. Smart Mail 100% The results of user satisfaction with the development of
smart mailboxes. Overall, it is in a very good level.

Keywords : Smart Mailbox, Efficiency, Satisfaction
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Abstract

This research has Objective to develop a smart animal box for control and care through
an application. To find the efficiency of a smart animal box for control and supervision through
an application. to find satisfaction in Developing an intelligent pet box for controlling and
supervising through an application This research is an experimental research. Specific sample
groups were used randomly, namely 3 animal box experts to determine the efficiency of the
animal box, and 30 animal lovers in Wichit Sub-district, Muang District, Phuket Province, to
determine the satisfaction of the animal box users. genius for Controlled and supervised

through the application using a performance test and a satisfaction questionnaire. It is a tool

150



msUszgsivInsuazinnssunaluladendifinusedund aeldvite “9ide dwseivg uinnssuo®ifinm
wariauIe1Tn” seninetui 18 - 20 Wwie 2565 a lssusugiinwesau mingiin

for collecting information. Between 7 November 2020 and 5 February 2021, the statistics used
in the data analysis were percentage, mean and standard deviation.

Summarize the results of the research. There was a consensus from the efficacy
assessment, and overall, the sample population was satisfied with the development of a smart
pet box for control and supervision via the app. The majority of respondents were male, 53.3%,
gender. Females accounted for 46.7%, and most of the respondents were aged 20 years and
over, representing 73.3%, followed by less than 20 years, accounting for 26.7%. The overall
satisfaction of the respondents was at a high level. the most

Keywords : Pet , Arduino Board , Application
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Abstract

This research has research objectives. To develop and design a table to suit the era and
technology to determine the efficiency of the automatic table prototype. and to study the
satisfaction of using the automatic table prototype which at present, in an era where the world
is full of cutting-edge innovations Various technologies that have become part of human daily
life According to US research, approximately 81 million individuals work approximately 11.6
hours per day in the office [1]. Therefore, project researchers are interested in implementing
an efficient automated desk prototype project. and is appropriate according to the era and

technology. This research is an experimental research using the efficiency test. and the
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satisfaction questionnaire was a tool for collecting data. In which the researcher has collected
the assessment data from experts. which is a sample group of 3 people and collecting the
assessment data from the respondents which is a sample of 30 people using a specific sampling
Between 7 November 2020 and 5 February 2021 at the Phuket Vocational College The statistics

used in the data analysis were percentage, mean and standard deviation.

Summarizing the results obtained from the research, it was found that the efficiency of
the automatic table prototype The overall research results were at the level, excellent
performance, and satisfaction with the use of automated tabletop prototypes. The overall
research results were at an excellent level.

Keywords : Prototype, Table, Automatic
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Abstract

Development of alumni websites in the field of information technology Southern
Vocational Education Institute 2 aims to design and develop alumni website of information
technology field. Vocational Education Institute of Southern Thailand 2 to become a web
center for information and knowledge. To find the quality of using the alumni website of the
field of information technology Southern Vocational Education Institute 2 and to study the

satisfaction of using the alumni website of information technology field. Southern Vocational
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Education Institute 2 The population used to find quality is Web site specialists APl database
specialists. Specifically selected 3 people and the sample used to find satisfaction was student
alumni Information Technology, Class 1 — Class 5 95 participants were randomly assigned
according to the proportion of each cohort. The instruments used in the study were the quality
assessment form and the satisfaction assessment form. Analyze the data by averaging. and
standard deviation

Results of the development of alumni websites in the field of information technology
Institute of Vocational Education in Southern Region 2 From research, the website format was
obtained at Able to manage information for proposing, disseminating and publicizing along with
linking to alumni information system of the information technology branch Southern Institute
of Vocational Education 2 The results showed that the website was able to offer appropriate
content to recommend alumni information. The evaluation results showed that the overall
quality was at the highest level ([=4.46, 0=0.58) and the overall satisfaction with the use of
the website was at the high level (X=4.38, 5.D.=0.52)
Keywords : website development alumni, Southern Institute of Vocational Education

2,quality satisfaction
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The development system smart office
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Abstract

Smart office system development research aims to develop Smart office systems to
find the performance of Smart office systems and to find satisfaction of users of Smart office
systems. The sample groups are: Three IOT experts to determine the efficiency of innovations
and 30 students of Phuket Vocational College to determine user satisfaction with the
development and use of smart office systems by using a performance test and a satisfaction
questionnaire. It is a tool for collecting information. The data were analyzed using percentage,
mean and standard deviation statistics.

The results showed that Evaluation of efficiency and satisfaction found that 3 IOT
application experts evaluated the overall smart off system development efficiency at a good
level. And the users who answered the satisfaction questionnaire had good overall satisfaction
(X=3.52,S.D. = 0.96)

Keywords : smart office, system development, innovation
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Abstract

This paper presents a guideline for preparing a paper to submit to the 1) Build a better
online photo trading app 2) To find out the quality of using the online photo trading app 3)
Find user satisfaction with the app. image trading application by research model Make an
experimental model research tools Quality and User Satisfaction Tests of Online Photo Trading
Applications data storage Collected from experts and the sample population. by defining the
sample by using a specific random sampling method sample group The population used in the
research for quality was Graphic design specialist Application specialists and system designers,

a total of 3 people, by choosing a specific and the sample group used to find satisfaction is
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Thirty people who tried the online photo trading application, were assigned a specific random
sample. Research period 15 January 2021 — 13 March 2022 Methods used for data analysis.

The conclusion drawn from the study is the quality testing of online applications. The
results show that the quality of expert evaluation is at a good level, and the satisfaction with
online image trading applications is at a medium level. The results of this study will help to
improve consumer demand.

Keywords : application, Sell Images Online, Online
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Automatic Hamster Feeder Kit
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Abstract

This research the aim is to develop a better automatic hamster rearing kit. to determine
the effectiveness of the automatic hamster farming kit and to determine the level of satisfaction
of the experimenters using the automatic hamster rearing kit population used in research for
efficacy 3 employees of the provincial electricity authority by choosing a specific and the
sample group used to find satisfaction is group of people with pets in khok kloi subdistrict takua
thung district, phang nga province, choose a simple model for 50 people tools used in this

research It is a performance evaluation form and a satisfaction assessment form. Between 1
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november 2020 and 1 january 2021 at the phuket vocational college for the statistics used in
the data analysis it is an analysis of performance data. from experts using descriptive statistics
such as frequency, percentage and satisfaction data analysis. from the sample using descriptive
statistics such as mean and standard deviation.

Summary of the results of testing the efficiency of the development of automatic
hamster kits According to the test, experts have 100% accuracy in feeding efficiency through
the Blynk application. There is a sensor accuracy in opening and closing the cloth. The curtain
when exposed to 90% light was 80% quicker to act, and it was found that the satisfaction of
users with the ham raising set the overall automatic stere is the most level criterion (X = 4.47,
S.D. =0.48)

Keywords : Board Arduino, Blynk App, Internet of Things
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Abstract

This paper presents a guideline for preparing a paper to submit to the 1) to develop a
robotic physician assistant in an epidemic area, 2) to determine the efficiency of a medical
assistant robot in an epidemic area, and 3) to determine the level of satisfaction of the robot
user who was in an epidemic area. Helping doctors in epidemic areas by research model Make
an experimental model research tools Performance evaluation form and user satisfaction
assessment form. Medical assistant robots in epidemic areas were collected from specialists

and sample populations by defining the sample by using a specific random method sample
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group The population used in the research to determine the efficacy were 5 expert technicians.
By choosing a specific model and the sample used to find satisfaction is the medical personnel
In Phuket, the number of 20 people was determined by a simple model selection method.
Research period 1 September 2020 — 1 February 2022 Methods used in data analysis Use the
software package to analyze the mean and standard deviation.

Conclusion of the results of the research The results of testing the effectiveness of the
development of medical assistant robots in epidemic areas, according to the test, it was found
that experts assessed Overall efficiency is 100% pass and satisfaction of medical assistant robot
users in epidemic areas. The overall satisfaction level was at a very good level (X= 4.36 S.D. =
0.38). in terms of development to meet the needs of consumers

Keywords : Robot, Physician Assistant, Epidemic Area
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Abstract

The purpose of this work is to research to develop a web application for Kaew Thip
Coffee Shop. To find quality web applications Kaew Thip coffee shop and to find satisfaction
in using the Kaew Thip coffee shop web application

The results showed that the web application development system at Kaew Thip Coffee
Shop Able to add a list of products to the system page without having to modify the database.
And can be used to solve accounting problems, check past sales items faster and can check
the stock of all stores. The results of the quality assessment of the Kaew Thip coffee shop web
application Of the three web application experts, it was found that the majority of respondents
had a very good overall level.(#=4.73,0 =0.32), meaning the Kaewthip coffee shop web
application had the highest quality. And the satisfaction assessment of the users of the

Kaewthip coffee shop web application found that the overall satisfaction of the users towards
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the development of the Kaewthip cafe web application was at the highest level (# =4.60,0
=0.49)
Keywords: web application / Kaew Thip Coffee Shop
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Developing a prototype for a smart cactus greenhouse
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Abstract

This research study on Developing a prototype for a smart cactus greenhouse aims to
develop a prototype for a smart cactus greenhouse and to determine the efficiency of cactus
greenhouse prototype as well as to study satisfaction with use The smart cactus greenhouse
model, in which the researcher collected the assessment data from 3 experts and collected
the assessment data from 30 respondents. The research tool was the development efficiency

evaluation form. Cactus greenhouse model, genius and development satisfaction assessment.
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Smart cactus greenhouse model. The statistics used in the data analysis were percentage, mean
and standard deviation.

The results showed that the evaluation of the efficiency of the smart cactus greenhouse
prototype development by 3 experts found that the efficiency model for the development of
the smart cactus greenhouse prototype Excellent work, representing 93.33% and the efficiency
of the development of the sensor system. In measuring the humidity of the Smart Cactus
Greenhouse Prototype, it performed excellently, representing 86. 66% . The satisfaction
assessment of the design of the Smart Cactus Greenhouse Prototype found that the overall
picture was at the highest level. at mean 4.58 standard deviation 0.57 In terms of utilization, it
was found that the overall picture was at the highest level at the mean 4.58 standard deviation
0.56, and on the commercial development aspect, it was found that the overall picture
was at the highest level at Mean 4.59 Standard Deviation 0.59

Keywords : prototype, greenhouse, genius
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Product Development of ChouxCream Case study of using riceberry flour instead of

wheat flour
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Abstract

This research aims 1.Study and develop the right amount of rice berry flour substitute
for wheat flour in the development of Choux Cream products. 2. Study and develop Choux
Cream fillings Case Study of Riceberry Flour Instead of Wheat Flour by Supplementing Poppy
Powder Match tea powder and panda powder in equal quantities 3. Study and develop
packaging suitable for the development of Choux Cream products. The samples used in the
study included students at Sawaopha Vocational College. Bachelor's degree in Food and

Nutrition Technology 30 persons The tools used in the research are evaluations. 9 Point
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Hedonic Scaling on Consumer Acceptance of Creamy Confectionery Products Development
The statistics used in the research were frequency, percentage, average, and standard deviation.
It was found that by studying ChouxCream products, Case Study of Riceberry Flour Instead of
Wheat Flour in All 3 Recipes Test sensory quality Choux Cream Product Development Formula
2 is the most accepted. (7.06+0.73) Consumer acceptance of the development of ChouxCream
fillings Poppy Powder Supplement match tea powder and panda powder in equal quantities It
found that consumer acceptance of the development of ChouxCream fillings is match tea
cream filling (7.26+0.69). It was found that consumer acceptance of clear plastic box packaging,
suitability was very favorable (7.20 +0.71)

Keywords : Choux Cream, Riceberry Flour, Green Tea

169



nsUsvrainnsuazuinnssumalulagentifinwseduna aeldide “9idy desehivg uinnssuetfinm
WaEWALNENTIN” 5erI9Tull 18 - 20 Wwiey 2565 o lsausuguinmesiu Jamdngiin

E002

nsfnwdadenianisaainlunisinduladeinunauiniuvesiuslng
31n51UaLAINTRTULVIUENA LUAUNYULTIBY NTUNNUWIUAT
The Study of the Decision Marking to Buy Vitamin Waters

from Convenience Store Locate in Samaedum Bangkhunthian Bangkok

5153a gaen’ auving w@iesossiing’, fimde yuelanas’ Uans endumnsel’
Thanvimon Sudta’, Sommai Sathianthammawit?, Pitsamai Bunyasophon’, Pitiporn Anantapomn®

UNANEa

msiteadsiiiiguszasdidie 1) Anvitademensnanalunssnaulatorhiunaiiniiuges
Fuslarainiruagmndolunrisuand lwauisuiileu nganmmiuas 2) Wisuifteudadenens
naaluntsdnduladorhdunainduresiuilnanduasandeluwiuand wauisguiio
nsamasuAs Suunsaiadeiiuguduyana MruAvUIATeINgUiIegelaensidgns vae nils
g1 Iinguineens S1uau 399 au Muuvasuauduedssiielumsifususuteya adavldlu
nyeTwideyaliun Anufl (Frequency) $auay (Percentage) Alads (Mean) druidoauusnnsgiu
(Standard Deviation) ) @d@nageu t — test Lay F-test A1 AMNULUTUTIUNILAET (One — Way
— ANOVA) nsalnuanuuUsusiuiianuunndsegalidedidynieata siinismaaeusiegeieisnig
vl (Scheffe) fiseduilodndnyada 0.05

uanide nuidafonamanaslunsfnduledeifunainduresuslnainiuagain
Folunrauaud lwausguiitey ngamanues Tasrmeglussduann SenadoiFesmugiduain
snnlumides fail Fuwdaduet dunsivuesian dunsdaaiunisean dulasiadnamng
NYAN AUYBININITIATINLIY MUYARINTELAUINT AunszuIunIsiiuinig

nassuifeudademsnmanaalumsdndulateihdunainduresuilanniuagnn
Folunrmuand wavnsguifisy nsuvmaviuas Suunaaiideiugiudauyana nud Sunenu
wA uazeny Jadenenmmaalunisiadulatelnesunarmeduliuandetu udndunudn gnéni
fszdunsinu endn melfiofedeiey  uusudihdunarinnduiidende arudlunisdeuslaa
TneTukazesuLanaafuegaituddymeadnfisssu 0.05
Frddey  drumaumsnann Tademieniseann nsiadulate

Abstract
The objectives of this study were: 1) to study the market factors in the purchasing
decision of consumers with vitamin-mixed drinking water from convenience stores in Samae

Dam Province. Bang Khun Thian District Bangkok 2) Comparison of market factors in the
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consumer's decision to buy vitamin-mixed drinking water from convenience stores in Samae
Dam Bang Khun Thian District Bangkok Classified by personal fundamentals The sample size
was determined by using Taro Yamane's formula to calculate the sample size of 399 people.
The questionnaire was used as a data collection tool. The statistics used in the data analysis
were frequency (Frequency, Percentage, Mean, Standard Deviation). Only (One-Way- ANOVA)
cases found that the variance was statistically significant. A pair test was performed using the
Scheffe method. The results of the research revealed that the market factors in the consumer's
decision to purchase vitamin-mixed drinking water from convenience stores in Samae Dam
Province Bang Khun Thian District Bangkok Overall, it's at a high level. The averages are arranged
in descending order as follows: Products pricing marketing promotion physical structure
distribution channel Service personnel service process comparison results Marketing factors for
consumers' decision to buy vitamin water from convenience stores in Samae Dam Bang Khun
Thian District Bangkok Classified by personal fundamentals, it was found that gender and age
had different opinions about The marketing factors in making purchasing decisions in all aspects
were not different, but it was found that customers with education level, occupation, average
monthly income Brand of drinking water mixed with vitamins that you choose to buy The total
and individual purchase frequency were significantly different at the 0.05 level.

Keywords : Marketing mix Market factors Purchasing Decisions
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Abstract

This Paper Presents a Guideline for Preparing a Paper to Submit to The Study and Compare The
Study of Desirable Characteristics of Food and Beverage Service Personnel According to The Capella Hotel
Performance Standards. Bangkok It is The Preparation of a Data Survey Project. The Period for The
Preparation of this Special Project is from 14 June 2021 to 26 February 2022. The Samples Used were : a
Study of Desirable Characteristics of Food and Beverage Operations Employees in Accordance with The
Capella Hotel Performance Standards Bangkok a Population -Specific form of 70 People Used a
Questionnaire as a Tool to Collect Data. Statistics for Frequency, Percentage, Mean and Standard Deviation
were used for Analysis. and using T-test Statistics and F-test Statistics.

The Results Found That

1. Desirable Characteristics of Food and Beverage Service Personnel in Accordance with The Capella
Hotel Performance Standards, Overall, it was at The High Level, When Considering Each Aspect it was Found
that The Aspect that were at The High Level were : Work Attitude, Personality Development for
Performance, Knowledge in Operation, Occupational Health in Operational, Work Skills, English
Communication Skills and Human Relations in The Work

2. Comparison of Desirable Characteristics of Food and Beverage Service Personnel in Accordance with
Operational Standards Classified by Personal Fundamentals, it was Found that Gender and Educational Level
No Different, Age, Job Position, Working age The Frequendies of Overall and Individual Desirable Characteristics
were Statistically Different at The 0.05 Level.
Keywords : Attribute Performance Standardization
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Abstract

The Study of Factors Influencing Travel in The New Normal Life of Thai Residents in
Kannayao District, Bangkok. The purpose of this study 1) To study the factors that influencing
travel of Thai residents of Kannayao Area in The New Normal Life, Bangkok. 2) To compare the

study of factors that influencing travel of Thai residents of Kannayao Area in The New Normal
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Life, Bangkok. Classified by personal factors. The sample that is used in the study was 397
people. Questionnaires were used as a tool to collect statistical data which was used in data
analysis. The statistical data by frequency, percentage, mean, standard deviation t-test and F-
test and one way ANOVA using computer program. The results found that

The factors influencing Travel of Thai residents overall were at a high level, When
considerate the result by descending order, it was found that the public relation was at a high
level, following with the government’s rules and regulation, the physical evidence, the product,
the safety, the travel accessibility and the price.

The comparison of the factors influencing travel of Thai residents. Classified by gender,
age, the average monthly income and the education have no difference. Alternatively, the
occupation and the status were the factors influencing travel of Thai residents decisions with
statistically significant at the level of 0.05

Keywords : Decision, Travel, Marketing Factors
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Consumer opinions on the consumption factor of chicken pop mala at Khun Ying Fried

Chicken Restaurant
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Abstract

research subject Consumer opinions on the consumption factor of chicken pop mala at
Khun Ying Fried Chicken Restaurant The objectives of this research are as follows: 1. to study
the factors of marketing ingredients of consumers in consuming chicken pop ma at Khun Ying
Fried Chicken restaurant; 2. To study the behavioral factors of consumers in consuming pop
ma chicken. Hunt for Khunying Fried Chicken Shop Data was collected using Focus Group
Discussion with key informants and quantitative research. (Quantitative Research) using survey
research (Survey Research) collected using questionnaires. The population used in the research

lived in the area of Mueang District, Krabi Province. using a specific method of 50 people
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from conducting research The results of the analysis of data from consumers' opinions
on the consumption factor of chicken pop mala at Khun Ying Kai Kai Restaurant From 50
questionnaires in 2 issues, it was found that: 1. The results of the evaluation of the marketing
ingredients of the consumers in the consumption of chicken pop ma at Khun Ying Fried Chicken
restaurant were at a high level. When considering each aspect, it was found that it was in a
very agreeable level in all aspects. 2. The results of the assessment of consumer behavioral
factors in consuming chicken pop ma at Khun Ying Fried Chicken Restaurant were at a very
agreeable level. When considering each aspect, it was found that it was in a high level of
agreement in all aspects.

Keywords : Factors, Chicken Pop Mala, Products marketing mix
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Study on consumer satisfaction of rice crackers from pumpkin flavored Sangyod rice

Ban Koh Klang, Krabi Province.
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Abstract

research subject The objective of this study was to study consumer satisfaction of
pumpkin-flavored Sangyod rice crackers, Ban Koh Klang, Krabi Province. this research It is an
exploratory research with The sample group of Ban Koh Klang Krabi A total of 60 samples were
used, a 5-level estimation scale satisfaction questionnaire as a data collection tool with a
confidence value of 0.769. Data were analyzed by using find confidence (Reliability) Find
Cronbach's alpha coefficient.

The results of this research study on consumer satisfaction of rice crackers from

pumpkin flavored Sangyod rice at Ban Koh Klang, Krabi Province. It made them aware of the
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satisfaction and factors affecting the consumption of Sang Yod crackers of the people in Ban
Koh Klang. Krabi The results of the evaluation of consumer satisfaction towards Sangyod
flavored Fungthong rice crackers Consumers who are the samples in the research. They were
satisfied with the processing of Sangyod rice at a high level. Because it is something that is
quite new. and to increase the value of rice to be more attractive It also helps to conserve the
local wisdom that has persisted forever.

Keywords : products, rice crackers, Sangyod rice, pumpkin flavor
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Development of shell doll packaging
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Abstract

research subject “ Development of shell doll packaging” has 2 research objectives: 1.
To develop shell doll packaging 2.To create added value to materials this research It is an
exploratory research with The sample group consisted of 50 samples using a 5-level estimation
scale questionnaire as a data collection device. Analyze the data using Statistics of frequency
distribution (Frequency), percentage (Percentage), mean (Mean) and Standard Deviation
(Standard Deviation : SD)

The results of 50 research studies, which were averaged in the high criteria and can be
discussed on various issues as follows: Study of physical characteristics. facility education
Marketing Promotion Studies price study Marketing Communication Studies reliable which is in
the criteria of being very satisfied

Keywords : packaging, dolls, shells
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To study the purchasing behavior of dried fish kidney products of the people of Pak
Nam Subdistrict, Mueang District Krabi
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Abstract

The research, “ Study on the purchasing behavior of dried fish kidney products among
the population of Pak Nam Subdistrict, Mueang District, Krabi Province” has two objectives: (1)
to study the marketing mix factors, namely product factors; price factor Distribution Channel
Factors and marketing promotion factors affecting the purchasing decision of the people of Pak
Nam Subdistrict, Mueang District, Krabi Province. (2) To study the consumption behavior of
dried fish kidneys affecting the purchasing decision of the population of Pak Nam Subdistrict,
Mueang District, Krabi Province. It is an exploratory research with The sample group consisted
of 50 samples.

The results showed that the population of Pak Nam Subdistrict, Mueang District, Krabi
Province, the most behavior of buying dried fish kidneys was The form of the product is
packaged in a plastic jar with a PET pull-up lid: 25 people accounted for 50.0%. The factor
influencing the purchase of dried fish kidney products was myself, 27 people, accounting for
54.0%, bought dried fish kidney products every 3 months. times, 22 people, representing 44.0%
Purchased dried fish kidney products from online stores: 20 people accounted for 40.0%. The
amount purchased less than 100 baht of kidney fish products, 23 people accounted for 46.0%,
paid by cash, 36 people accounted for 72.0% . product Sent by 28 agents/ sales staff,
representing 56.0%. An analysis of the decision to buy dried fish kidneys of the people of Pak
Nam Subdistrict, Mueang District, Krabi Province, found that the decision to buy dried fish
kidneys of the people of Pak Nam Subdistrict, Mueang District, Krabi Province It was at a high
level with a mean (X=4.21). The deciding factor for buying dried fish kidneys is because dried
fish kidneys can be bought easily and usefully. And always compare the quality of the product
before making a purchase. And will recommend other people or close people to buy. at a high
level with mean ((X=4.26) followed There are products that meet the needs of consumption
and are in line with daily life. At the highest level, there was an average
((X=4.20). The purchase decision was made by searching for information, for example by asking
from acquaintances who had bought the store. and from other sources at the highest level
with mean ((X=4.14) respectively
Keyword : product , dried fish kidney
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A study on the behavior of purchasing a key holder with engraved name

in Muang District Krabi Province
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Abstract

Research subject “A study on the behavior of purchasing a key holder with engraved
name (Key Cover By SS) in Muang District Krabi Province” has 4 objectives : (1) to study the
behavior of purchasing key storage. 2. To study the factors affecting the purchase of key storage.

(3) To study the level of consumer demand for key storage on various occasions, classified by
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data. Personal this research It is a survey research with The sample group consisted of 50
samples. A 5-level estimation scale questionnaire was used to collect data with a confidence
value of 0.89. The data were analyzed by using Statistics of frequency distribution (Frequency),
percentage (Percentage), mean (Mean) and standard deviation (Standard Deviation : SD)

The results showed that Consumers in Mueang District, Krabi Province There is a reason
for choosing the key holder that is engraved (Key Cover By SS) the most is that it is comfortable
to use. Followed by souvenirs for special occasions, beauty, personal preferences, respectively.
It was also found that most of the respondents made a purchase on the occasion of their
birthday. Followed by big year festivals, Valentine's Day, anniversary, Christmas day,
respectively. And the marketing mix factors affecting the purchasing behavior of key cover by
SS as a whole are at a high level. With personnel factors at the highest level, followed by
products It is at the highest level. Price is at the highest level. Marketing promotion at a very
high level in service management processes at a very high level physical appearance at a very
high level and distribution channels are at a very high level, respectively.

Keywords : Behavior , Product , Key Cover
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To study the satisfaction of consumers of Krachai Honey Lemon juice in

Mueang Krabi District

lgIsos Ynes' |, uAsINIal wriumes’
sauduns asana’ , inle lefaassa’ , Fstium wadl’
Natthawan Chuphet' , Bussaraporn Thanthong®

’

Onchan Kongsakul2 . Kwanchai Chotsuwan?® , Jiranan Senee’
Yin@Anwanvivnnisnann (ReLilee)’8131589USnwn menaewmetiansed aanvunisenTdidnwiniala 2

UNANEa

nsfnwiassiifngusrasd efnwaufianelavosfuilnatnsestiilsuzulue
snnelosnszd nsidudeyannnguiiegiassansuiild - aeludmiansed S1uau 50 Ay
Tnglduvvasunuueiosilelunsive afaildlumsiinneideya ldun drfevas Aade sihnns
Bnseitoyalaeldlusunsudnsagunenauiiames

uamsAnymuIAnwanuieelavesfuilaminssmehiarunluansuoidonssd
fidadsaglunast unfian waraiunsa eAUToRaUTEAUT 9 Tis nan1sifedauau 50 4a Gadl
AN wBAs eIy ddnaduaglunariinniian (X = 4.66 S.D. = 0.55) savAveunsesuiinade
ogluinauisnniign (X = 4.66 S.D. = 0.74) flussefmusimanzauiidedsegluinusinniign (X =
4.56 5.0 = 0.54) armasndvlunsusinaiiaedseglunamiunndian (X= 4.62 S.D = 0.53) uaz
3miwﬁﬁi’fayja‘lﬂalﬁmaﬁﬁﬁugmlﬁm adAn15uaNwasAud (Frequency) Seuaz (Percentage)
Aady (Mean) LLazﬁWLﬁmLuummgm (Standard Deviation : SD)
Frdhdny : ngfinssw, Juslam, thnseretissun

Abstract
This study aims to To study the consumer satisfaction of Krachai Honey Lemon juice in
Mueang Krabi District Data were collected from a sample of 50 general people - within Krabi
province by using a questionnaire as a research tool. The statistics used in data analysis were
percentage, mean, data analysis by using computer software package.
The results of this study were found to study the satisfaction of consumers of galingale
honey lemon juice in Mueang Krabi District. The average was in the highest criteria and the

results could be discussed as follows: The results of 50 sets of research with the mean in the
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highest criteria. (X = 4.66 S.D. = 0.55) The quality of the beverages. (X = 4.66 S.D. = 0.74) with
the highest average The taste of the drink was average at most. (X = 4.56 S.D = 0.54)

It has the proper packaging, it is most average. (X= 4.62 S.D = 0.53) The safety of
consumption was average at the highest. and analyze the data using basic statistical values
such as Statistics of frequency distribution (Frequency), percentage (Percentage), mean (Mean)
and standard deviation (Standard Deviation : SD)

Keywords: behavior, consumer, Ginger Juice Honey Lemon
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Study on Purchasing Behavior of Healthy juice of consumers
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Abstract

Research on “Study of Consumers Buying Behavior of Healthy Fruit Juices” with the
objectives (1) to build a business to be known to target customers (2) to study factors
influencing the selection of fruit juice products Healthy wood (3) to meet the needs of
consumers in designing marketing strategies this research It is an exploratory research with The
sample group consisted of 50 samples. A 5-level estimation scale questionnaire was used as a

data collection tool with a confidence value of 0.89. Statistics of frequency distribution
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(Frequency), percentage (Percentage), mean (Mean) and standard deviation (Standard Deviation:
SD)
The results showed that

From the study on the behavior of respondents towards healthy fruit juice products. It
was found that most of the respondents bought healthy fruit juices from department stores,
of 28 people, representing 56.0%, with 20 people, accounting for 40.0% of consumers preferring
to drink healthy fruit juices with coconut pea flavor.

From the study of the satisfaction of the respondents towards healthy fruit juice
products It was found that the questionnaires had a high level of satisfaction with personnel,
with an average (X = 4.71) price and product satisfaction with an average (X = 4.54). Answer
the marketing promotion questionnaire at a high level with an average (X = 4.46) satisfaction
in terms of distribution channels At a high level, with an average (X = 4.33)

Keywords: Product , Behavior , Healthy Juice
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A study of factors in deciding to buy jewelry from batik scraps
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Astract

Research subject The objectives of this research were: (1) to study the factors of
customer purchasing decision towards jewelry from batik rags. tick Classified by personal
information this research is an exploratory research The sample group consisted of 50 samples
using a 5-level estimation scale questionnaire as a tool to collect data. which has a confidence
value of 0.89. Data were analyzed by using Statistics of frequency distribution (Frequency),
percentage (Percentage), mean (Mean) and Standard Deviation (Standard Deviation : SD)

From conducting research to study factors in deciding to buy jewelry from batik scraps
according to the objectives of the data analysis results from the questionnaire To study the
factors of purchasing decisions of customers towards jewelry made from batik scraps The
results showed that the overall picture was at a very high level.

Keywords : Factor, Batik , Batik rag
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Satisfaction with marketing ingredient factors affecting the purchase of grilled mackerel

from the packaging of Ko Mok shop

numssa Ingdsznaul’, Yewivs aen2', deudums asanal’, It wadi2?
Kanokwan Doeprakob1' , Piyapat Buadam2' , Onchan Kongsakul1” , Jiranan Senee2’
ihAnwrananigniseats “e1a1sdnuinuivedumaianseJaartuns@nwniala 2

unAnge
Feodosmnufianeladeilidediunaumaniseaeiiduasonindendevasiuggnannusm
fausivaairulnmun (Ko Mok Shop) assil Tneifnguszase 1.Anvanufimelasdetiafudunauma
namanaiifinasenisidontouaneuzgrainussyfusivesiulavun (Ko Mok Shop) 2. wlewaiun
ussgAasiUamUEg19vesiulanun (Ko Mok Shop) 3. Anwianudesnisvesuilnafiddeussy
fasiargurgrsesiulnmun (Ko Mok Shop) dmsunisdnriidelundeidldisnsiseidsdrsnm
(Survey Research) nausaegns fio fuslaauarsiugiiondoegluiiuil wndnnoides Smiansed
$1unu 50 au insesilefldlunside Taud uuuasuaum ufianelasetadeaugeng
nafAnTuInNiIeaufiaweladetiadudunaumansnaniidnadensidenteuateius
§1991nU53 UgIvee3UlAMIN (Ko Mok Shop) Hamsiiasiendeyaanniuuasuaudntelaueuuy
vosauianalaseladeuatgiugene wuli fusenausshiava1wiuge1e msinmsdseasunisnanal
adlauesynasaan LazAsiauInsuInslineulandsrennudesnisvesgndn 1iesdae
an1unisal Covid - 19 Tudlagliu msfunsnistesfuegradune emnulasadovesgndn uas
wiinaudud anstimstmiinauamefeudaindu deufiazanuinisgni
AENARY : NARA , USTRANeT , Yanenuy

ABSTRACT

This time, this research was about satisfaction on marketing ingredient factors affecting
the purchase of grilled mackerel from the packaging of Ko Mok Shop. 1. To study the satisfaction
on factors of marketing ingredients that affect the purchase of grilled mackerel from the
packaging of Ko Mok Shop 2. To develop the packaging of grilled mackerel of Ko Mok shop (
Ko Mok Shop) 3. To study consumer demand for grilled mackerel packaging at Ko Mok Shop.
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For this research, survey research was used. is the consumers of saba fish who live in the area
Muang District 50 people in Krabi

The results of the satisfaction research on marketing ingredient factors affecting the
purchasing of grilled mackerel from the packaging of Ko Mok Shop. Satisfied with the factor of
grilled saba found that grilled saba business operators There should be a constant marketing
promotion at all times. and should develop services to meet the needs of customers Due to
the current Covid-19 situation, strict precautions should be taken. for customer safety and shop
staff Employees should be registered for vaccination. before coming to customer service

Keywords : product , packaging , mackerel
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Product Development of Palm QOil Liquid Soap
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Abstract

Research on Product Development of Palm Oil Liquid Soap with the objectives 1.Study consumer
demand towards palm oil liquid soap (CPO LIQUID SOAP) 2.To Product Development of Palm Oil Liquid
Soap to have suitable properties for use. and 3.to study consumer satisfaction towards Palm ail liquid soap
products (CPO LIQUID SOAP). For the preparation of this research, survey research was used. The research
tools were the consumer demand questionnaire for palm oil liquid soap products (CPO LIQUID SOAP) and
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the satisfaction questionnaire. of consumers towards palm oil liquid soap products (CPO LIQUID SOAP). The
sample consisted of 80 individuals who used palm ail liquid soap (CPO LIQUID SOAP).

From the research and development of palm oil liquid soap products (CPO LIQUID SOAP), the results of
data analysis from questionnaires based on consumer satisfaction recommendations towards palm oil liquid
soap products (CPO LIQUID SOAP). 1.The product must be developed in terms of the properties of liquid
soap, such as the quality and materials used to make the product. Including the appearance, variety of
packaging and durability of product labels must be improved to be more suitable for use. 2. Ease of
purchasing products requires additional distribution channels. There are still not enough choices to meet
the needs of consumers who want to buy palm oil liquid soap (CPO LIQUID SOAP). 3.For public relations to
the consumer group, there are too few. There should be a promotion to expand the customer base more.

Keywords : Product , Liquid soap , Crude palm oil
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Cattle tracking system for open farm
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Abstract

Currently, Thailand has an increasing rate of beef cattle raising, especially in the three
southern border provinces (Narathiwat, Pattani and Yala) by a traditional raising model in the
fields after harvesting or cropping. As a result, taking care of cattle can be quite difficult and
caused trouble from the invasion of the farming area of the villagers where electric wire barrier
obstructs the cattle in the specified areas. This can result in serious harm to beef cattle and their
caregivers. Therefore, we have foreseen such problems and has a solution to the problem. In this
research, the design and construction of beef cattle positioning system was designed and constructed
using a wireless network GPS signal on the cattle that relies on satellite signals to determine
the location and limiting the area for raising in an open farm, then design the window in the form
of a map on website. To prevent the invasion of beef cattle on the farmland of the villagers.

Keywords : beef cattle identification system
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Abstract

This research aims to study variation of vertical mud crab farming system. To extract
most significant variation in water system, this research uses box farming and applies water
retreatment system. In the experiment, we farm twenty mud crabs for seven day and collect
everyday pH value and salinity value. From the result, we found that pH value most change
compared to standard value. Thus, from pH value behavior, it is most significant variation for
detecting in internet of thing control for vertical mud crab farming system.

Keywords : Mud Crab, Internet of Thing, pH value
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Effect of temperature heating using pulse-jet generator
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Abstract

This aim of this research is to study the effect of temperature-heating temperature using
pulse-jet generator. In experimental, the LPG gas flow rate was controlled at 25 LPM using a
digital rotameter. The surface temperature and hot gas temperature at the pulse-jet generator
outlet were measured. The experimental results showed that the combustion chamber had
the highest temperature at 670 °C and decreases with distance from the combustion chamber.
Because of the LPG gas was oxidized with air in the combustion chamber. The effect of hot gas
temperature at the pulse-jet generator outlet is maximum at 139 °C and decreases with the
distance from the combustion chamber caused by heat exchange with the surrounding air.

Keywords : Pulse jet generator, Hot gas temperature, Heat transfer surface
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Study of raising earthworm in semi-automatic nursery to produce vermicomposting
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Abstract

This paper aims to build a semi-automatic earthworm house by creating an automatic
watering system via wireless networks. The system can measure soil humidity level by sending
command to measure the soil humidity levels and the electric water valve to turn-on or turn-
off according to the humidity level of the sensor. Thus, the soil moisture is suitable for the
habitat of earthworms. The acidity-alkalinity in the soil and the ambient temperature are also
measured. The results display through the application to analyze the weight of earthworms.

From the tests by comparison show that if the humidity is controlled more than 70%,
it will give the best results for the growth of the worm. Most of the weight of the worm and
the weight of the worm and the results are like the traditional farming. Therefore, it is possible

to build a house of earthworms with semi-automatic systems by controlling parameters to
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suite for the growth of earthworms and also able to control the amount of earthworms to be
the most stable although the external environmental factors have changed.

Keywords : Earthworms, Internet of thing, NodeMCU,
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Abstract

This research was study on Batik from Local Identity to Increase Productivity for The
Community : A Case Study of Aomanao Batik Enterprise . The purposes of research were to
study 1) Develop product prototypes from Local identity for Aomanao Batik 2) Design and
development product and packaging of Batik 3) Develop a marketing strategy of Aomanao Batik.
By using qualitative methodology research collected purposive selection from 10 key
informants by in-depth interview, focused group, observation and synthesis.

The results were as follows: The create pattern of art batik products. The distinctive
feature is the painter uses the “canting” and use reactive dyes of chemically produced dyes
common because It’s convenient, have clear and brilliant colours. Local Identity of Aomanao
Community such as the belief in culture and natural appearance e.g. Aomanao sea, Tanyong
mountain, Kolek boat, fishing village and hibiscus. Design suitability packaging and trademark
the colorful of the packaging. The product were processed products as the pattern in making
of bag, masks, scarf, blazer and dress. Making the product look valuable, standardized, unique,
highlighting the story of Aomanao Batik and contribute appropriate accounting knowledge for
Aomanao Batik Enterprise. For marketing, the products are available for sale at stores Batik
sites, and the social media channel as Facebook page “Aomanao Batik “is also open for online
business. This product Increase by 50-80 % .The community contributes to sustainable
development in the future.

Keywords: Batik, Local Identity, Batik Enterprise
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Abstract

Research focus on cultural identity to create artificial metal art products. The main
objective to study Cultural identity of the three southern border province of Thailand.
Researcher focus on shown cultural identity to create artificial metal work art products as well
as assess. The satisfaction of consumers demand on purchase arability decision of artificial
metal art products. The study of identity concepts in order of analyze cultural identity
procedure would be help guideline on designing artificial metal art products to follow the
consumer demanding. In addition this work focusing to addition cost value that are beautiful
and have sentimental value.

This research were done on qualitative and quantitative research model on detail of
data collecting from the review of relevant documents, non- participant observation and
assessment. The sample correction from a sample of 20 people using the consumer satisfaction
assessment tools. The purchase decision of artificial metal art products analyzed and averaged
were present on this research.

The results showed that Cultural identitie of the three southern border provinces
consisted of 3 aspects: 1) religious identity 2) belief identity 3) wisdom identity. From the
analysis of these three aspects of identity has taken identity design and create artificial metal
art products. The samples product were 5 sample products 1) Luang Pu Thuad Phapnuon 2)
Dua, Islamic wording 3) Luang Pu Thuadthantang 4) Krisaraman 5) Ganesha Buddha. The results
of standard deviation product satisfaction were studies. As on overall average evaluate results
is high. The mean value is 4.51. when considering each item, the average is between 4.25-4.85.
The aspect with the highest mean was the fourth aspect, the beauty and refinement of the
product, and the 5th, the practicality following by the third aspect. The suitability of the
product size following by side 1, prototyping/raw work, and side 2 surface working finishing.
The results of this research, concluded that the concept of identity affects the design and
construction of artificial metal art products that help create satisfaction for the consumer group
due to a product that meets the needs and has sentimental value.

Keywords: culture identity to produce creative equivalent of metal art work product

Three southern border province
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Packaging Design and Development of Standardized Systems to Raise The Level of Hom
Kradang-nga Brown Rice Products to Commercial Competition Ban Kohsathon,
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Abstract
This article aims to design the brand and packaging of brown rice and develop a
standard system for brown rice production of community enterprises at Ban Kohsathon

Community Rice Center for commercial competition. The samples were 60 of community
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enterprise groups, Local dignitaries and consumers who consume brown rice in the packaging
Ban Kohsathon. The instruments were the packaging design and development of standardized
systems to raise the level of Hom Kradang-nga brown rice, the group discussion form of about
the original packaging, the interview record on About current conditions and current packaging
problems, the efficiency evaluation form of Developed packaging for experts, and the
evaluation form on the satisfaction of the consumer who consumes brown rice in the packaging.
The statistics used in data analysis were standard deviation, percentage and average. The
results of the research article were as follows that packing design that has the highest packaging
satisfaction from samples was the first design with an average of 4.82 compared among 3
designs. Therefore, the researcher chose the first design of packaging to be used to pack Hom
Kradang-nga brown rice for sale. As for the development of the standard system, it has applied
for certification from the Food and Drug Administration (FDA) and has been certified for
registration of food serial numbers. The number is 9620106260002 to build confidence for
customers. This is to increase the commercial competitiveness of the community enterprise
group at Ban Kohsathon Rice Center. towards sustainable economic development in the
community and self-reliance.

Keywords : Packaging Design, Standardized Systems, Commercial Competition, Brown Rice
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Abstract
Model farm project in Queen Sirikit Her Majesty the Queen, Ban Khokko consisted of
planting and processing of agricultural products such as a pastry bun, steamed flour with

coconut filling, coconut rice, a curry puff, and a chip. This research aimed to study the value
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increment of mulberry pastry bun products. The methods of this study were packaging design
and a making sales channel through online Media (Facebook, line, and Instagram).

These results showed that the new packaging design of mulberry pastry bun products
can increase the eye-catching of consumers as well as create sales channels through online
media, helps to increase the customer base, and expand the market let to the income of
community enterprises group as 50 %. This study may conclude that the new packaging design
and online marketing channels can develop the potential of the community enterprise group
and build strength for the community enterprise group in a sustainable way.

Keywords: Chinese Pastry, Mulberry, Processed Food
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Abstract

The objectives of this research are (1) to create and develop learning materials.
Accounting, Intermediate Level 2, Course Code 30201- 2002, Higher Vocational Certificate
Program, B.E. 2020, Trang Technical College To be effective according to the 80/80 standard
(2) to compare the academic achievement before and after school of students studying with
the study documents. Accounting, Intermediate 2, course code 30201-2002 (3), to study student
satisfaction with learning documents. Accounting, Intermediate Level 2, Course Code 30201-
2002, Higher Vocational Certificate Program, B.E. 2020, Trang Technical College After studying
with supporting documents. The sample group used in this research were students who studied
the Diploma Program 2020 at the vocational level 1 in Accounting. Trang Technical College
Registered for the second semester of the academic year 2020, Trang Technical College 25
students in Accounting, Intermediate Class 2 The instruments used in this research were
documents for studying in Accounting, Intermediate Class 2 created by the researcher.
achievement test with 0.88 confidence in the questionnaire on satisfaction with supporting
documents for studying in accounting, middle class 2, data analysis by mean. The standard
deviation of the sample t-test was independent of each other.

The results of the research were as follows: 1) Documents for studying in Accounting,
Intermediate Level 2 for students of the Higher Vocational Certificate Program, B.E. Trang
Technical College found that the efficiency was equal to 80.00/81.60 (2) The academic
achievement of students after studying with supporting documents for studying in Accounting,
Middle Class 2 was significantly higher than before studying at the .05 level (3). The students'
satisfaction with the supporting documents for studying accounting in the middle class 2 was
at a high level.

Keyword Teaching Documents in Accounting Intermediate Level 2, Learning Achievement,

Satisfaction
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Factors affecting the choice of field of vocational certificate students to pursue higher

vocational certificate programs using data mining techniques.
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Abstract

The objectives of this research were 1) to find factors affecting the choice of field of
study of vocational certificate students to study at the higher vocational level 2) to construct
a model affecting students' choice of field of study 3) to apply data mining techniques to
recommend fields for students to choose for the further study In this research The researcher
has applied data mining techniques. Classification of information comes to the rescue. Analyze
the factors affecting the student's choice of vocational field at the vocational certificate level
for further study at the higher vocational certificate level. By using the synthesis of data from
a large database It uses classification rules, decision tree techniques, and other techniques to
select disciplines that are suitable for the learner's background information. The sample group
was vocational certificate students who graduated in the academic year 2017-2020, Krabi
College of Agriculture and Technology, amounting to 300 items.

The results showed that the data mining of the classification data selected the
comparison by 3 algorithms, namely, decision tree J48 model, Naive Bay, and random forest.
It was found that the decision tree algorithm was compared with the technique. Classification
of 5-fold cross- validation validation and 10-fold cross- validation. The highest accuracy,
sensitivity, and efficiency measurements were obtained with the same precision 98.5 Recall
100 F-Measure 99.3. The results obtained from the correlation rule mining using the Apriori
algorithm yielded 6 rules. From the research, it was found that Whether you choose to use
Categorical Mining or affinity rule mining. It will result in the same direction.

Keywords : Association Rule Mining, Decision Tree, Random Forest, Apriori.
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Building and find efficiency disassembly tool for grass cutter blade shoulder lawn

mower type.
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Abstract

Building and find efficiency disassembly tool for grass cutter blade shoulder lawn mower
type. The researcher has set the objectives to Build a sling mower blade disassembly tool. To
determine the efficiency of disassembly tool for grass cutter blade shoulder lawn mower type.

and to assess user satisfaction with disassembly tool for grass cutter blade shoulder lawn
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mower type. The sample group used in this research is a professional oil palm plantation farmer
rubber planters. in the area of Krabi Province. The tools used in this research such as User
satisfaction assessment form. to disassembly tool for grass cutter blade shoulder lawn mower
type User

The results showed that disassembly tool for grass cutter blade shoulder lawn mower
type. Consists of 3 types: 1. Straight blade type 2. Three-pointed blade type 3. Round cutting
blade or stringed wire. Efficiency of disassembly tool for grass cutter blade shoulder lawn
mower type. compare with common tools higher efficiency, on average 41.61 per cent. assess
user satisfaction with disassembly tool for grass cutter blade shoulder lawn mower type.
Overall, all aspects were at a high level, mean 4.08, standard deviation 0.73. The highest
satisfaction was on safety, a mean of 4.20, and the lowest satisfaction was on design, at a mean
of 4.00.

Keywords : Disassembly tool, blade, shoulder mower.
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